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Session: 2016-17

MBA —}7
x5 Semester I
- MBA101
- Principal of Management
Maximum Marks: 100
Theory Examination: 80
Internal Assessment: 20
oA Time: 3 hrs

Note: There shall be nine questions in all. Question no. 1 shall be compulsory, consisting
of eight short answer type questions covering the entire syllabus. Two questions will
be asked from each unit. Student will have to attempt one question from each unit.
Each question shall carry equal marks.

concept and techniques used by managers to excel in the corporate world.

Objective: To familiarize the students with the role and functions of a manager, and the principles,

TTITIITT1II

J

~> CONTENTS

Unit-1:

(a) Introduction: Nature and purpose of Management, Management; Science, Art, Evolution of
Management Thought, An Overview of Functions of Managers: Planning, Organising, Staffing,
Leading and  Controlling, Coordination: Essence of Managership, Systems Approach Lo
Management Process

L

(b) Planning: Mcaning, Neced and Importance, Types of Plans, Steps in Planning, Objectives,
Minagement by Objectives, Strategies, Policies and Planning Premises, Strategic Planning
Process, Forecasting: Need and ‘Techniques, Decision making: Types, Process of Rational
Decision Making, Decision Making under Certainty, Uncertainty and Risk.

2 e e

= Unit-il:
I (a) Organising: Nature ol Organising. Formal and Informal Organisations, Organisational Levels

'\" and the span of Management. Structure and Process of Organising, Line and Staff Authority,

Empowerfent, Decentralization ol Authority, Delegation of Authority, Organisation Charts

(b) Staffing: An Overview, The Systems Approach to Human Resource Management: An overview,
Recruitment, Selection, ‘T'raining and Development, Performance Appraisal

o Unit=111:

. () Motivation: MeCiregor's Theory X and Y, Maoslow’s Hierarchy of Needs Theory, Herzberg’s
"\' Motivation Hygiene Theory, Expectancy Theory, Goal Setting Theory.
~ (D) Leadership: Meuning, Styles, Qualities and Functions of Leader, Committees, Teams and Group

I‘ Decision Making 2
(<3 Communlention; Purpose, Process, Barriers ad Breakdown, Making Communication Effective
=~ B

- Unk-1V:

Controlling: Concept, Purpose and Tmportanee. System and Process ol Controlling, Controlling as
A beedbieh System, Requirements ol llective Control, Major Controlling Techniques: Budgetary and
Non-Bodpetnry Control Deviees

EELIT CT O S
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Suggested readings

&

1.

heod

o

Session: 2016-17

Weihrich, H., Cannice, M.V., Koontz, H.; Management: A Global Innovative and

Entrepreneurial Perspective, 14" ed (2015) McGraw-Hill
Robbins, S.P., Coutler, M.; Management; Pearson Education

Robbins, S.P., DeCenzo, D.A. Bhattacharya, S., Coulter, M.; Management; Pearson

Education

Stoner, J.A.F., Freeman, R.E., Gilbert, D.R. Jr.; Management; Pearson Education
Stoner, R. Edward Freeman, Gilbert; Management; Prentice Hall

Annie Mckee; Management; A focus on Leaders, 2™ edition (2016), Pearson Education

P

summ‘/ﬁ"

A
i/ a
7

T

il

TP R——

bl



&

TULTTTL LI

Session: 2016-17

MBA / D
Semester I .

MBA102
Management Economics

Maximum Marks: 100
Theory Examination: 80
Internal Assessment: 20

Time: 3 hrs

Note: Ther; shall be nine questions in all. Question no. 1 shall be compulsory, consisting

of eight short answer type questions covering the entire syllabus. Two questions will
be asked from each unit. Student will have to attempt one question from each unit.
Each question shall carry equal marks. ;

Objective: To familiarize the applications of economic concepts and principles in business decision
making,

s Unit-1: - .
W a) Introduction: Nature and Scope of Managerial Economics and its Relationship with other

P~

-

s Disciplines; its Role and Significance in Decision-Making; Basic Concepts; Positive v/s Normative
Analysis

b) Demand Analysis: ‘I'hcory of Demand; Objectives of Demand Analysis and Determinants of
Pl Demand; Theory of Consumer Behaviour; Elasticity of Demand and its measurement
methods; Importance in Decision-Making

Unit-11: -
= Production Function and Cost Analysis: Theory of Production and Cost Analysis; Production
Function and its managerial uses; Laws of Production and Analysis; Empirical Estimates of
» Production and Cost; Short run and Long run Average Cost Curves and their analysis; Economnies
and Diseconomics ol Seale.

~ Unit-H1:

» Organisation of the Firm: Pricing Decisions; Pricing under Different Market Structures; Perfect and
r\ Imperfect (Monopoly, Monopolistic and Oligopoly); Priting Strategies; Collusive and Non-Collusive
r\-: Oligopoly; Baumol's, Marris's and Willinmsons' Models,

= Unlt-1v:
r\_\"l’netur Pricing: Determination of Factor Prices; Marginal Productivity Theory; Richardian and
2 Modern Theories of Rent; Quasi Rent; Modern Theory of Wage Rate Determination; Classical,
Neo-classical, and Keynesian Theory ol Interest; Modern Theory of Profit; Welfare Economics;
= reto Optimality Conditions; Social Wellare Funetion.

\h‘up,geslell Rendings:
45 »

Crog W Petersons: Wo Chris Lewis, and Sudhir K. Jain, Managerial Economics, 4" Bd.. Pearson

Lduention, New Delhi, (Reprint 2015)

Dominick  Salvatore: Managerial - Economics.  Principles and - Worldwide Application; Oxford

University Press, New Delhi, 2012

GN Gupta, Manageriol Beonomies, 2™ 1., MeGraw Hill Publishing Company Limited, New Delhi.

2012

Joel Dewns Aanageriad Eeonomnios, PETLearning, New Delli i
Pindyck, Rubinteld and Prem 1 NMehto, Miceocconomics, Penrson cducation, oth edition, 2015,
Koulsoyimms, AL Moderne Aicrocconomics, MacMillan, 2000

Pial S tson and Novdhaos, Micio Beomomios, 19" Fd . Tata MeCGirinw Fhll, New Delhi, 2
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MBA
Semester I

-

MBA103
Financial and Management Accounting

Maximum Marks: 100
Theory Examination: 80
Internal Assessment: 20

‘I'ime: 3 hrs

Note: There shall be nine questions in all. Question no. 1 shall be compulsory, consisting
of eight short answer type questions covering the entire syllabus. Two questions will

be asked from each unit. Student will have to attempt one question from each unit.
Lach question shall carry equal marks. '

Objective: To acquaint the students with the basic concept of Financial and Management

Accounting and further to develop understanding of Accounting for Managers for Decision
Making. Examination '

Unit-1:

Introduction to Financial Accounting:

Introduction to Financial Accounting, Financial Accounting Process, Objectives, Users of accounting
inlormation, Limitations of Financial Accounting, Basic Accounting Concepts, Accounting Principles
~ and Fundamental Accounting Conventions; Brief introduction about Accounting Standards.

Unit-11:

Final Accounts and Cost Accounting:

» [ntroduction 1o Final Accounts, Basic structure and Preparation of Trading and Profit and Loss
Account and Balance Sheet; Depreciation and its importance in Decision Making, Straight Line

Mcthod and Written Down  Value Method; Cost Accounting: Introduction, Need for Cost

Information,Cost  Objective, Elements of Cost and Classification of Costs. Concept, Elements and

» Managerial Uses of Cost Accounting, Difference between Cost and Financial Accounting

——

= Unit-111; i
Introduction to Management Accounting:
w2 Iptroduction to Management  Accounting: Role and Functions of Management Accounting,
_ Advantages and Limitations of Management Accounting, Management Accounting Framework,
T} Relationship of Management Accounting with Financial Accounting and Cost Accounting; Tools of

Management Accounting, ‘The Balanced Scorecard, Cost Management System, Value Added
s Coneept, Break Liven Analysis, Contribution Analysis.

o Unit-1V:
Finaneinl Statement Ananlysis: .
sttiroduction to Finaneinl Statement Analysis: Ratio Analysis, Steps in Ratio Analysis, Classification
SO0 Ratios, their oses, Advantages  and  Limitations: Funds Flow Statement:  Introduction,
s—Aseertainment of Now ol Tunds, Format and Uses ol Funds Mow statement, Schedule of Changes in
Yorking Capitol; Cashe Flow Statement: Introduction. Purpose and  Preparation of Cash Flow

FE=Slatemient, Format ol Cosh Flow Statement (AS3: Revised Mcthod), Dillerence between Cash Flow

ary Control:
iitation of

SO lysis and Fund Plow Analysis, Advintages and  Limitations ol Both: Budgel
Objectives. Briel Classilication ol Budgets, Merits of Casl Budget,
Audpetany Control

h:
--..:

S=<iitroduction,
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Suggested Readings:

1. Anthony, Robert N., Hawkins, david F. and Merchant K;:nneth,
Cases; Tata McGraw Hill
2. Shukla, M.C., Grewal, T.S. and Gupta, S.C.; Advanced Accounts; S.Chand and Co.

3. Fi(lje-ntacharya, Ashish K.; Financial Accounting: for Business Managers; Prentice Hall of
ndia

Horngren, Charles C.; Introduction te Financial Accounting; Pearson Education
Sehgal, Deepak and Sehgal, A.; Advanced Accounting; Taxmann Publication
Narayanswamy, R; Financial Accounting: A Managerial Perspective; Prentice Hall of India

A.; Accounting: Text and
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MBA
Semester I / j
MBA104
Statistics for Managers
. Maximum Marks: 100

Theory Examination: 80
Internal Assessment: 20
Time: 3 hrs

Note: There shall be nine questions in all. Question no. 1 shall be compulsory, consisting
of eight short answer type questions covering the entire syllabus. Two questions will
be asked from each unit. Student will have to altempt-one question from each unit, ’
Euch question shall carry equal marks.

Objective: To lamiliarize the students with various facets of statistics and its applications in
managing activities of an organization
Unit-1:
Bagics of Statistics in Management:
Univariate analysis: central tendeney, dispersion, coefficient of variation, skewness and kurtosis;
Probability. probability theories* and rules, Bayesian theorem, random variable, probability

distribution and its moments; Theoretical probability distributions: Binomial, Poisson, Normal,
Exponential Distribution and their characteristics and applications.

Unit-11;

Sampling and Hypothesis Testing:

Sampling: probability and non probability sampling methods; Sampling distribution and its features;
Central limit theorem; Statistical estimation: point and interval estimation, characteristics of good
estimator, Hypothesis testing: hypothesis formulation, types ol errors; Statistical Tests: z-test, t-test ;
F-test, analysis ol varinnee, chi-square test, Wilcoxon Signed-Rank test, Kruskal-Wallis test.

Unit-111;
Correlation nnd Regression Analysis:
Correlation analysis: simple, partial and multiple correlations;

regression model, ordinary least square method. Time series analy
their measurements and uses.

Regression analysis: simple linear
sis: components of a time series and

Unit=1V; .
Index Numbers nnd Statistienl Quality Control: .
Ipdex numbers: menning and types, methods for measuring indices, adequacy of indices: Statistical

quality control: causes of variation in quality, Control Chartscontrol chart for variables (X bar and R
charts), control charts Tor attributes (p, up and ¢ chart); Aceeptance Sampling,

Suggested Rendings

Fo Anderson, Sweeney and Willinms: Statistics for 13usiness
Kon Black: Business Statistics, Wiley.
Leving Richard Foand Davidd Rubin: Statistics Tor Munogement, 12

and Leonomies, Cengage Learning, ’
=, rentice Hall, Delhi,
winw LHEL New Delhi

b ACzehind Sonnderpandion.” Complete Business Statistics. il Mot
T Gaptng S PeSttisticnl Methods, Sultan Chind & Sons, New Delhi

.,H)ﬂ.l-’)—lt !:) !) ,.) '_, ,,: IJ [; L [,, ,_, ,_. ,,. /. /, [, [, '}; L ,_‘,, l, 1, ] l, L :l‘ ]) 7,_1‘
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MBA
Semester |
MBA105

Business Environment

Maximum Marks: 100
Theory Examination: 80
Internal Assessment:20
. Time: 3 hrs

Note: There shall be nine questions in all. Question no. 1 shall be compulsory, consisting
of eight short answer type questions covering the entire syllabus. Two questions will
be asked from each unit. Student will have.to attempt one question from each unit.
Each question shall carry equal marks.

Objective: To familiarize the students with the business environment prevailing in India to help them
understand its implications to businéss

Unit-1:

Introduction

Coneept, Signilicance and nature of business cnvironment, Types of environment, Interaction
between internal and external environments, Nature and structure of economy, Techniques for
Environment Analysis, Approaches and significance of environment forccasting i

Unit-11:

Economie Environment

History of economic systems, Market, Planned and mixed cconomy, Planning in India: emergence
and objective, Planning monetary policy. Fiscal policy, Union budget as instrument of growth and its
impact on business, Industrial policy: meaning, objective and recent developments in New. economic
policy and its impact on business,

Unit=111:

Politico-Legal Environment %

Relationship between Business and  Government,  Economic, Regulatory, Promotional and
Entrepreneurial Roles ol Government, Constitutional provisions affecting business, An overview of
mujor laws nffecting business, Consumerlsm, Social responsibility of business.

Unit=1V1

(n) 'Technologienl Environment: Factors influencing technological environment, Role and Impact
ol 'T'echnolopy on Business. Transter ol technology- Channels, Methods and limitations.

(1 Demogryphic and Socio-Cultural Environment: Population size, Falling birth rate, Changing
fige structure and its impact on business, Business nnd society, Business and culture, Culture and
organizationul behaviour .

Nuggested Rendings:

v Chierimibon, Frameisg Bosiness Eoviconments Himaliya Publishing House

o Mishin, SK and Pur. VK Feonomic Environment of Business, 3" edition: Himalaya
Publishing 1ouse )

o Panl dusting Posiness Foviconment Fest and Cases; MeGirnw -1 1

Dhingea, 1O Indion Beonomy: Environment and Policy: Sultan Chand and Sons

cooSaleem, Stk by Basiness Eaovironment; Pearson Lducation

o bernmdo, A Co s Tovitomment, Peinrson D docation

L
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MBA
Semester ] <
MBA106 )5
Business Communication
> Maximum Marks: 100 !
Theory Examination: 80
) Internal Assessment: 20
Time: 3 hrs :

Note: There shall be nine questions in all. Question no. I shall be compulsory, consisting
of eight short answer {ype questions covering the entire syllabus. Two questions will
be asked from each unit. Student will have to attempt one question from cach unit,
Each question shall carry equal marks.

Objective: To lumiliarise it students with the basics of Business Communication Principles and Skills '

Unit-1:

Introduction to buginess communication and dimensions of communication

Its Significance in Business Organisations, Definition, Objectives, Communication Process, Elements
ol" Communication, Channels ol Communication, Making Elfective Communication, Principles of '
Communication. Types ol communication: Oral. Written, Formal, Informal. Verbal and Nonverbal; !
Barriers  to Communication, Types of Communication  Barriers, Overcoming  Barriers
('mnnmnicutic_m. Techniques ol effective communication

Unit-11; °

o

A P 1 PRI R P o YR P PRV Pt Vo Vi

!

1) Nonverbal communication: Body Language. Gestures, Postures, Facial Expressions, brcss :
codes. The Cross Cultural Dimensions of Business Communieation. Listening & Speaking, : ;
technigues of electing response, probing guestions, Observition '

b)  Group communication: lmportance, Mectings - proup discussions: Videoconferencing, ‘

IJLTL

Unit-k11: ' |

0 " L]

0 Introduetion to Managerlal Writing: Buosiness letiers: Inquiries. Cirenlars, Quotalions,
Orders, Complaints, Claims & adjustments, Bad news and persuading. letters, Sales letters, ' :
Joby application leners - Biosdutn, Covering Letier, Interview Letters, Letter of Relerence: '
Memos. minutes, Circalary & notices; ‘ypes of Business Reports and Vornats

b)  Presentation Skills: Audience Analysis, Designing and Delivering Oral Presentations, :
Managing Stage Fright and Anxiety. Visunl Aids, Presenting Reports, Handling Queries.
Managing Queries and Responses; Listening Skills: Listening Process. 1evels of Liste
Fypes, Barviers 1o Eflective Listening, Improving Listening Skills

il T (BAVE :

-

LU

ning,

%/

Undersinnding Business Etiguette and Employment Interviews
Dressing  Up, Networking,  Exchanging Business  Cards, Shaking: Fhnds: Dining Vriquetie,
Eindderstanding, the Process, Preparing, for the Interview, on the Doy ol Interview, on the Interview
e DI nd Dress Code AL Interview, Interview Mistahes, How (o Present Well in Interview. Typical
uestioons Ashed

i~

[
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Suggested Readings:

)

iy

l7l7"7!-’)7,_7;_71 1‘"7! 7,47.,-.1; I’ ] , 1’ Id "“ "’l ’J I ]J l ’L L“ I" 1:”‘

Bovee, CL, Thill JV and Abha Chatterjee; Business Communication Today 10" Edition 2012;

1
Pearson Education

2. Locker, KO, and Kaczmarek KS: Business Communication Building: Critical Skills, McGraw
Hill

3. Taylor, bhlrley,Commumcanonoijmes.s Pearson Education )

4. Lesikar. Flatley, Rentz, Lewitz, and Neerja Pandey, Business Commumcanon 13" Ed. 2015,
McGraw Hill

5;

Lesikar RV and Petitt, Jr. J D, Business Communication Theory and Application; McGraw
Hill

Murphy, Hildi Brandt and Thomas; Effective Business Communication Tth ed; McGraw Hill
Bovee, CL, Thill ).V; Business Communication Essentiuls 4th ed; Pearson Cducation

1]
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-

MBA _ ;
Semester 1

-

MBA107

Internet Security and Cyber Laws
Maximum Marks: 100

Theory Examination: 80
Internal Assessment: 20
Time: 3 hrs

.

Note: There shall be nine questions in all. Question no. 1 shall be compulsory, consisting
of eight short answer lype questions covering the entire syllabus. Two questions will
be usked from each unit. Student will have to attempt one question from each unit.
Each question shall carry equal marks.

Unit-1;
Basic Concepts: LEvolution of computers; information lechnology; virus and worms; network security;
online data; cybur space; cyber law; e business; ¢ consumers; spam; phishing,.

Unit-1E:
Definition and Terminologics defined in the Information Technology Act, 2000: Concept of internet,

internet povernance, c-contract, - forms, encryption, data ‘\L{.llrlly cybercrime. access, addressee,
adjudicating, officer, allixing digital signatures, appropriate government, certifying authority,
certification practice statement, computer, computer network, computer resource. computer system,
cyber appellate wibunal, data, digital signature, clectronic form, electronic record. information,
intermediary, key pair, originator, public key, secure system, verily, subscriber.

Init-111:
Ilii‘:a,ulmury Framework: Authentication of electronic records: legal recognition of electronic records;
legal recognition ol dipital signatures: use ol clectronic records and digital signatures in government
und its agencies; retention ol electronic records: attribution, acknowledgement and dispateh of
clectronie records; secure electronic records and digital signatures; regulation of certilying authorities;
uppomtmenl and Tunctions of controller; license o issue digital signatures certilicate; renewal of
license; controller's powers; procedure to be followed by certilying authurity. issue, suspension and
revoention of digital signatures certificate, duties of subseribers; penalties and adjudication: appellate

fribunal; ollences.

Unhi=1V: Case Laws )

1. Communication  Device-Section  2(ha) ol the  Information ‘Technology  (Amendiment)Act,

2008'State v Mold. Alzal and others (2003), VIIAD (Delhi) 1, 107(2003) DL1385.2003(71)

DRJITE, 200503 JUCCTO6Y :

Computer Network-Seetion 2 () ol the Information Lechnolopgy (Amendment)y Act. 2008 Dicbold

System Pyl Lads v Fhe Commissioner ol Comimere il Poases, (2000), FEISTC. 9 (Kar)

| l"lt.ulluniu. Record Sec 200 Dharimbir v Central Baean ol lnvestigation LIS (2008)D1, 1 2897

F Phme and Place of Dispateh and Receipt ol Blectionic Record section P3P Fransport Agency v
Union ol India aod others, AN 2000 AT 250 2000600 AW S0 ALLTICT. “Groll v America
Online, Ine, YO8 W 107001 (1O9K)

S Penalty Tor Danmagre to Compuoter or Computer Syedeme Section P Uhashankae Snvasabranianian

v ICTCT Bk, TR0 2010, (Petition No, 2:162/.2008)°

Fiampering with Cenmputer Sonree Doctments Section 63 Syed Asitoddin and Orav Phe Stat

And oo Pradesh amdAne 2000 () ALD Cobos ous el il

(8]
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1

7. Punishment for sending offensive messages-Sec. 66A-"SMC Pneumatics (India) Pvt.Ltd v H
- JogeshKwatra™, Suit No. 1279/2001"

8. Punishment for Identity Theft-Section 66C-
. 2003 (2) page 272’
9. Punishment for Cheating by Personating by using Computer Resource-section 66D-‘National

Association of Software and Service Companies (NAASCOM)v Ajay S00d.(2005) F.S.R. 38: 119
(2005) DLT 596, 2005 (30) PTC 437 Del’

10.Punishment for Publishing or Transmitting Obscene
"Avnish Bajaj v State (N.C.T.) of Delhi, (2005) 3
2005(79)DRI576 :

11.Punishment for Publishing or Transmitting of Material Containing Sexually ExplicitAct, etc., in
Electronic Form-Section 67A-*R v Graham Waddon., Southwark [CrownCourt. 30/6/1999)

*CBIl v ArifAzim Case Judicial Reports(Criminal)

Matcrial in Electronic [orm- sectionG7-
-Comp. LJ 364 ( Del),116(2005) DLT427,

Suggested Readings:

- Painttal. D.. Law of Information Technology, Taxmann Publications Pvi. Ltd.. New Delhi.
3. Dictel, Harvey M. Dietel, Paul J., and Kate Steinbuhler..
managers, Pearson Education.

L]
L. Sharma J. P. and Sunaina Kanojia, Cvher Laws. Ane Books 1Pyt 1id. New Delhi.
)
)

F-businesy and E-commerce Jor

1. Brian, Craig, Cyber Law: The Law of the Internet et nformention Technolugy. Pe

arson
Tducation

5. Taxmann Publications Pvt, Lid., New Delhi. Infornwtion: Technology Rules 2000 and Cyber
Regulations — Ippellate Tribunal Rules 2000 with hiformion e Jiology der 2000,

O, dyoli Rattan. Cvher Laws aned Informeation e Turology, Bhaeat Law House 1°vi Lid, New Delhi

'.Hnljl—'l ' ,. ’ ’.‘ ’b’ la 71 ’ Wi L ,rur'.r Dri 3raird ‘f ! '.}
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Session: 2016.-17

MBA
Semester.I [ 61

MBA108
Business Communication and Managerial Skill Development (NUES)

b

) . Maximum Marks: 50
Internal Assessment: 50

0 Pt P |

Objective: - This course will focus on overall Personality Development of students by enhancing their
communication skills, shaping their attitudes and behaviour and ultimately preparing them for corporate roles.

Unit-I:

Analyzing Confidence and Speaking Abilities: Presentations and Debates (10 marks)
(There will be Five Business seminar presentations by each student and Five Debate/

Declamation
Contests per semester with each activity containing 1 mark)

Unit-11:

Test of Interpretation Skills: Webinars, Video-Conferences, Recorded Lectures and Invited Lectures:
their participation, and assessment

. (15 marks)
(Fhere will be a total ol five such tests ol interpretation skills in a semester each for three marks)

Unit-111:

Think out-ol-the-box: Movie Analysis; Brain-Storming. Sessions; Management Hobby and Case
Studies

.

(20 marks)

(There will be cight case studies -one from each subject for eight marks, Three Movies analysis
sessions for six marks and two brain-storming sessions for four marks and development of a
mianagement hobby for two marks)

0 PN PR I P P Vs Ve L - T e o i D |

Unit-1v:
=~ Group Discussion and Mock Interviews . i (5 marks)
T (There will be total five GEYPI activities in o semester)

' |
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MBA 0O
Semester I T’

MBA108 _
Business Communication and Managerial Skill Development (NUES)

Maximum Marks: 50
Internal Assessment: 50

Objective:* This course will focus on overall Personality Development of students by enhancing their

communication skills, shaping their attitudes and behaviour and ultimately preparing them for corporate roles. .
Unit-1I:
Analyzing Confidence and Speaking Abilities: Presentations and Debates (10-marks)

(There will be Five Business seminar presentations by each student and Five Debate/Declamation
Contests per semester with each activity containing 1 mark)

Unit-11:

Test off Inlcrpreluliun.SkiIIS: Webinars, Video-Conferences, Recorded Lectures and Invited Lectures;
their participation and assessment

. (15 marks)
(There will be atotal of five such tests ol interpretation skills in a semester each for three marks)

Unit-111:

Think out-ol-the-box: Movie Analysis; Brain-Storming Sessions; Management Hobby and Case
Studies

(20 marks)
(There will be eight case studies -one from each subject for eight marks, Three Movies analysis
sessions Tor six marks and two brain-storming sessions for four marks and development of a

minagement hobby for two marks)

Unit-1V: ,

Group Discussion and Mock Interviews § : (5 marks)
(‘Fhere will be total five GEYPEactivities in o semester)

| ’1 ’ ,_'. ’,' "-. ’ ’.;' I&ﬁ) /.\ ’,. ’.r ’u ’0 [, I;' IJ.J'w ’& l; la l ! ” J' ‘.lf \.“ l.' '."’i'
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) Snssion: 2016-17

MBA .
Semester 1 '
MBA109
Current Business and Economic Affairs
Maximum Marks: 50
. . Theory Examination: 50
Time: 3 hrs

-

Note: There shall be nine questions in all: Question no. 1 shall be compulsory, consisting
of five short answer type questions covering the entire syllabus. Two questions will
be asked from each unit. Student will have to attempt one question from each unit.
Each question shall carry equal marks.

Objective: This course aims to develop business analytics skills among the students

Unit-1: Current Affairs in Business Industry )
Unit-11: Current Affairs in Human Resources .
Unit-111: Current Affairs in Finance

Unit-1V: Current Affairs in Economics

Unit-V: _ " Current Aflairs in Marketing )

Instructions lfor Kxaminer:

I. This paper will be based on the leading business newspapers: *The Economic Times® and
Financial Lxpress’

2. The duration ol the course will be June 1o November for Semester-1 and December to May for
Semestér-11. -

3. Examiner is required to set two questions from Each Unit with equal marks from the respective
unit, ie. 10 marks. A question may carry ‘n’ number of sub-parts, depends on Examiner’s

discretion.
L. The student shall attempt one question from cach unil.
Suggested Rendings: "

.

Lo bhe Beonomie Fimes
20 Financial Bxpress .

16 |
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. MBA P
. Semester I )
MBA111
Sclf-Study Paper
Maximum Marks: 25

Objective: This course aims to inculcate the writing and_ evaluation skllls regarding inter-disciplinary .
topics v .
Instructions: i

I. The topic of the Self-Study Paper shall not be related to the course curriculum but should be

from inter-disciplinary area.

The Self-Study Paper will be submitted under the supervision of the designated mentor.

3. The Slructure of the self-study paper shall consist of sub- headmg, starting from Introduction "
and ending with Conclusion and References.

4. The Self Study paper shall be hand written. The evaluation shall be based on the write-up ,
Viva-Voce and Presentation, as under:

(]

i Self-Study Paper: 15
i. Viva-Voce: 05
iii. Presentation: 05 . s

5. Self-Study Paper will be written by the students under the supuv:s:on of a teacher. It should
duly be certitied by the mentor.

17|

|
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MBA
Semester I

MBA101

Principal of Management
Maximum Marks: 100

Theory Examination: 80
Internal Assessment: 20
- Time: 3 hrs

Note: There shall be nine quesi‘ions in all. Question no. 1 shall be compulsory, consisting
of eight short answer type questions covering the entire syllabus. Two questions will
be asked from each unit. Student will have to attempt one question from each unit.

Each question shall carry equal marks.

Objective: To familiarize the students with the role and functions of a manager, and the principles,
concept and techniques used by managers to excel in the corporate world.

CONTENTS

Unit-1:
(a) Introduction: Nature and purpose of Management, Management; Science, Art, Evolution of

Management Thought, An Overview of Functions of Managers: Planning, Organising, Staffing,
Leading and Controlling, Coordination: Essence of Managership, Systems Approach to

Management Process

(b) Planning: Meaning, Need and Importance, Types of Plans, 'Steps in Planning, Objectives,
Management by Objectives, Strategies, Policies and Planning Premises, Strategic Planning
Process, Forccasting: Need and Techniques, Decision making: Types, Process of Rational
Decision Making, Decision Making under Certainty, Uncertainty and Risk.

Unit-11:
(a) Organising: Nature of Organising, Formal and Informal Organisations, Organisational Levels

and the span of Management, Structure and Process of Organising, Line and Staff Authority,
Empowerment, Decentralization of Authority, Delegation of Authority, Organisation Charts

(b) Staffing: An Overview, The Systems Approach to Human Resource Management: An overview,
Recruitment, Selection, Training and Development, Performance Appraisal

Unit-111:
(1) Motivation: McGregor's Theory X and Y, Maslow’s Hierarchy of Needs Theory, Herzberg’s

Motivation Hygiene Theory, Expectancy Theory, Goal Setting Theory.
(b) Leadership: Meaning, Styles, Qualities and Functions of Leader, Committees, Teams and Group

Decision Making '
(¢) Communication: Purpose, Process, Barriers and Breakdown, Making Communication Effective

Unit-1V:

Controlling: Concept, Purpose and Importance, System and Process ol Controlling, Controlling as a
Feedback System. Requirements ol Effective Control. Major Controlling Techniques: Budgetary and

Non-Buodgetary Control Devices,

LRI (T
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Suggested readings ?/L,

1. Weihrich, H., Cannice, M.V., Koontz, H.; Management: A Global Inngvative and
Entrepreneurial Perspective, 14™ ed (2015) McGraw-Hill

Robbins, S.P., Coutler, M.; Management; Pearson Education

3. Robbins, S.P., DeCenzo, D.A. Bhattacharya, S., Coulter, M.; Management; Pearson
Education L

4. Stoner, J.A.F., Freeman, R.E., Gilbert, D.R. Jr.; Management; Pearson Education

Stoner, R. Edward Freeman, Gilbert; Management; Prentice Hall

6. Annie Mckee; Management; A focus on Leaders, 2™ edition (2016), Pearson Education
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Session: 2016-17

MBA
Semester I

MBA102
Management Economics
Maximum Marks: 100
Theory Examination: 80
Internal Assessment: 20
Time: 3 hrs

Note: There shall be nine questions in all. Question no. 1 shall be compulsory, consisting
of ¢ight short answer type questions covering the entire syllabus. Two questions will
be asked from each unit. Student will have to attempt one question from each unit.
Each question shall carry eq 1l marks. -

Objective: To familiarize the applications of economic concepts and principles in business decision
making,

Unit-1: : .,

a) Introduction: Nature and Scope of Managerial Economics and its Relationship with other
Disciplines: its Role and Significance in Decision-Making; Basic Concepts; Positive v/s Normative
Analysis

b) Demand Analysis: Theory of Demand; Objectives of Demand Analysis and Determinants of
Demand; Theory of Consumer Behaviour; Elasticity of Demand and its measurement
methods; Importance in Decision-Making

Unit-11: .

Production Function and Cost Analysis: Theory of Production and Cost Analysis; Production
Function and its managerial uses; Laws of Production and Analysis; Empirical Estimates of
Production and Cost; Short run and Long run Average Cost Curves and their analysis; Economies
and Diseconomies of Scale.

Unit-111:

Organisation of the Firm: Pricing Decisions; Pricing under Different Market Structures; Perfect and
Imperfect (Monopoly, Monopolistic and Oligopoly); Pricing Strategies; Collusive and Non-Collusive
Oligopoly; Baumol's, Marris’s and Williamsons™ Models.

Unit-1V:

Factor Pricing: Determination of Factor Prices; Marginal Productivity Theory; Richardian and
Modern Theories of Rent; Quasi Rent; Modern Theory of Wage Rate Determination; Classical,
Neo-classical, and Keynesian Theory ol Interest: Modern Theor, of Profit; Welfare Economics;
Pareio Optimality Conditions; Social Wellare Function.

Suggested Readings:

1. Crag W. Petersons W, Chris Lewis, and Sudhir K. Jain, Managerial Economics, 4™ Ed., Pearson

Education, New Delhi, (Reprint 2015)

v University Press, New Delhi, 2012

LGS Gupta, Managerial Fconomics. 2" Ed., MeGraw Hill Publishing Company Limited, New Delhi,
2002

Lo Joel Dean, Manaseriad Econcmics. PR Learning, New Delli

S Pindyek, Rubinleld and Prem o Mehtag Microcconomics, Pearson education, oth editi

6 Koutsoyianms, AL, Maodern Microeconomics, MacMillan, 2000

7 Panl Samucelson and Nordhaus: Micro Economics, 19" Ed.. Tata McGraw Hill,

2. Dominick Salvatore: Managerial  Economics: Principles  and  Worldwide Application; Oxford
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MBA
Semester I
MBA103

Financial and Management Accounting

Maximum Marks: 100

Theory Examination: 80

) Internal Assessment: 20
Time: 3 hrs

Note: There shall be nine questions in all, Question no. 1 shall be compulsory, consisting
of eight short answer type questions co vering the entire syllabus. Two questions will
be asked from each unit. Student will have to attempt one question from each unir.
Each question shall carry equal marks.

Objective: To acquaint the students with the basic concept of Financial and Management

Accounting and further to develop understanding of Accounting for Managers for Decision
Making. Examination

Unit-1:

Introduction to Financial Accounting:

Introduction to Financial Accounting, Financjal Accounting Process, Objectives, Users of accounting
information, Limitations of Financial Accounting, Basic Accounting Concepts, Accounting Principles
and Fundamental Accounting Conventions; Brief introduction about Accounting Standards.

Unit-11:

Final Accounts and Cost Accounting:

Introduction to Final Accounts, Basic structure and Preparation of Trading and Profit and Loss
Account and Balance Sheet: Depreciation and its importance in Decision Making, Straight Line
Method and  Written Down  Value Method; Cost Accounting: Introduction, Need for Cost
Information,Cost Objective, Elements of Cost and Classification of Costs. Concept, Elements and
Managerial Uses of Cost Accounting, Difference between Cost and Financial Accounting

Unit-111: ’

Introduction to Management Accounting:

lntroduction  to Management Accounting: Role and Functions of Management Accounting,
Advantages and Limitations of Management Accounting, Management Accounting Framework,
Relationship of Management Accounting with Financial Accounting and Cost Accounting; Tools of
Management Accounting, The Balanced Scorecard, Cost Management System, Value Added
Coneept, Break Even Analysis, Contribution Analysis.
Unit-1V;

Financinl Statement Analysis: .

Introduction to Financial Statement Analysis: Ratio Analysis, Steps in Ratio Analysis, Classification
ol Ratios, their  uses, Advantages  and Limitations; Funds Flow Statement: Introduction,
Ascertainment of Now of funds. Formal and Uses of Funds Now statement, Schedule of Changes in
Working Capital: Cash Ilow Statement: Introduction, Purpose and Preparation of Cash Flow
Statement, Format of Cash FFlow Statement (AS3: Revised Mecthod), Difference between Cash Flow
Analysis and Fund Plow Analysis, Advantages and  Limitations of Both: Budgetary Control:
Iitroduction, Objectives, Briel Classification ol Budgetls, Merits of Cast Budget, Limitation of
Hudpetary Control =

+
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Suggested Readings: 2//[

1. Anthony, Robert N., Hawkins, david F. and Merchant Kenneth, A.; Accounting: Text and
Cases; Tata McGraw Hill

Shukla, M.C., Grewal, T.S. and Gupta, S.C.; Advanced Accounts; S.Chand and Co.
Bhattacharya, Ashish K.; Financial Accounting: for Business Managers; Prentice Hall of
India

Horngren, Charles C.; Introduction to Financial Accounting; Pearson Education

Sehgal, Deepak and Sehgal, A.; Advanced Accounting; Taxmann Publication

Narayanswamy, R; Financial Accounting: A Managerial Perspective; Prentice Hall of India
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Session: 2016-17

MBA
Semester I
MBA104 _
Statistics for Managers
Maximum Marks: 100
Theory Examination: 80
Internal Assessment: 20
Time: 3 hrs

+

Note: There shall be nine questions in all. Question no. 1 shall be compulsory, consisting
of eight short answer type questions covering the entire syllabus. Two questions will
be asked from each unit. Student will have to attempt one question from each unit.
Each question shall carry equal marks.

Objective: To familiarize the students with various facets of statistics and its applications in
managing activities of an organization

Unit-I:

Basics of Statistics in Management:

Univariate analysis: central tendency, dispersion, coefficient of variation, skewness and kurtosis;
Probability. probability theories ™ and rules, Bayesian thcorem, random variable, probability
distribution and its moments; ‘T'heoretical probability distributions: Binomial. Poisson, Normal,
Exponential Distribution and their characteristics and applications.

Unit-11:

Sampling and Hypothesis Testing:

Sampling: probability and non probability sampling methods; Sampling distribution and its features;
Central limit theorem: Statistical estimation: point and interval estimation, characteristics of good
estimator, Hypothesis testing; hypothesis formulation, types of errors; Statistical Tests: z-test, t-test ,
F-test, analysis of variance, chi-square test, Wilcoxon Signed-Rank test, Kruskal-Wallis test.

Unit-111:

Correlation and Regression Analysis:

Correlation analysis: simple, partial and multiple correlations; Regression analysis: simple linear
regression model, ordinary least square method. Time series analysis: components of a time series and
their measurements and uscs.

Unit-1V: v

Index Numbers and Statistical Quality Control: _
Index numbers: meaning, and types. methods for measuring indices, adequacy of indices; Statistical
quality control: causes of variation in quality. Control Chartscontrol chart for variables (X bar and R
charts), control charts for attributes (p, up and ¢ chart): Acceptance Sampling,

Suggested Readings

I Anderson, Sweeney and Williams: Statistics for Business
Ken Black: Business Statistics, Wiley.

S0 Leving Richard 1 and Davids Rubin: Statistics Tor Management, Prentice Hall, Delhi.

b Acecknd Sounderpandian” Complete Business Statistics, Lt MeGri LT New Delhi

b Gupta S PeStatistical Methods, Sultan Chand & Sons. New Delhi -

and Economics, Cengage Learning,
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MBA
Semester I

MBA105

Business Environment
Maximum Marks: 100

Theory Examination: 80

Internal Assessment:*20
Time: 3 hrs

Note: There shall be nine questions in all. Question no. 1 shall be compulsory, consisting
of eight short answer type questions covering the entire syllabus. Two questions will
be asked from each unit. Student will have.to attempt one question from each unit.

Each question shall carry equal marks.

Objective: To familiarize the students with the business environment prevailing in India to help them
understand its implications to business

Unit-1:

Introduction -

Concept, Significance and nature of business environment, Types of environment, Interaction
between internal and external environments, Nature and structure of economy, Techniques for

Environment Analysis. Approaches and significance of environment forecasting

Unit-11: .
Economic Environment

History of economic systems, Market, Planned and mixed economy, Planning in India: emergence
and objective, Planning monetary policy, Fiscal policy, Union budget as instrument of growth and its
impact on business, Industrial policy: meaning, objective and recent developments in New. economic

policy and its impact on business.

Unit-111:
Politico-Legal Environment 25
Relationship  between  Business and  Government, Economic, Regulatory. Promotional and

Entrepreneurial Roles ol Government, Constitutional provisions affecting business, An overview of
major laws affecting business, Consumerism, Social responsibility of business.

Unit-1V:
(1) Technological Environment: Factors influencing technological environment. Role and Impact

of Technolopy on Business. Transfer o technology- Channels, Methods and limitations.

(b) Demographic and Socio-Cultural Environment: Population size, Falling birth rate, Changing
age strueture and its impact on business, Business and society, Business and culture, Culture and
organizational behaviour .

Suggested Readings:

L Cherunilam, Francis; Business Eovironments Himalaya Publishing House
aul

2. Mishra, Sk, and Puri, VK Feonomic Environment ol Business. 3" edition: Himalaya

5

Publishing House /,._._\
» . + ' . % " 1I\TUTE
Paul. Justing Business Environment Textand Casest MeCirnw-Hill /4- . N
- &
e

3.
1 V . N Ly . . . . I/ !
4. Dhinpra. 1O Indian Eeonomy: Environment and Policy: Sultan Chand and Hn?&
5 Saleem. Shaikh: Business Environment: Pearson Lducation {
I
i

oy,

X
by
-
Yo gl
1

o, Lernando, AU Business Environment, Pearson | ducation
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Session: 2016-17

MBA

Semester 1 3 0
MBA106

Business Communication

Maximum Marks: 100 !
Theory Examination: 80
: Internai Assessment: 20
Time: 3 hrs '

Note: There shall be nine questions in all. Question no. 1 shall be compulsory, consisting

of eight short answer lype questions covering the entire syllabus. Two questions will
be asked from each unit. Studznt will have to attempt one question from cach unit.
Each question shall carry equal marks.

Objective: To familiarise it students with the basics of Business Communication Principles and Skills !

¥

Unit-1:

Introduction to business comm unication and dimensions of communication

Its Significance in Business Organisations, Definition, Objectives,
ol Communication, Channels of Communication, Making Effective Communication, Principles of !
Communication. T'ypes of communication: Oral, Written, Formal, Informal, Verbal and Nonverbal; !
Barriers  to  Communication. Types of Communication Barriers, Overcoming  Barriers 1o

(‘omnmnica!i(‘m, Techniques of effective communication

Unit-11:

Communication Process, Elements

a) Nonverbal communication: Body Language, Gestures, Postures, Facial Expressions, Dress '
codes. The Cross Cultural Dimensions of Business Communication. Listening & Speaking,
lechniques of clecting response, probing questions. Observation

b) Group communication: Importance, Meetings - group discussions; Videoconlerencing

Unit-I11;

1) Introduction to Managerial Writing: Business Jetie

rs: Inquiries, Circulars, Quotations.
Orders, Complaints, Claims & adjustments,

Bad news and persuading leiters, Sales letters. . '
Job application Ieters - Bio-data, Covering Lewer, Interview Letters, Letter ol Relerence;

Memos, minuies. Circulars & notices; Types of Business Reports and Formais
b) Presentation Skills: Audience Analysis. Designing, and Delivering Oral Presentations, !
Managing Stage Fright and Anxicty, Visual Aids, Presenting Reports, Handling Queries, ¢
Managing Queries and Responses: Listening Skills: Listening Process, Levels of Listening,
Types: Barriers 1o 1 (Tective Listening, Improving Listening Skills

Unit-1V:

Understanding Business Ktiquette and Employment Interviews !
Dressing Up, Networking: Exchanging Business  Cards., Shaking |
Understanding the Process, Preparimg, Tor the Interview. on tie Day of Interview, on e Herview L
Fable and Dress Code At Interview. Interview Mistakes, THow (o Present Well Iw{i‘f/g:’s—“\‘_\'{-‘l’i{s:&ﬁ&kk !

Questions Asheil

Hands, Dining Etiquette,

U

ok

M
/

f

cebaE .



S S S e R S S S S 7 S P P T P T T T T e e e e D P P D

L d

|

NI

Session: 2016-17

Suggested Readings:

1. Bovee, CL, Thill JV and Abha Chatterjee; Business Communication Today 10" Edition 2012;
Pearson Education

2 Locker, KO, and Kaczmarek, KS: Business Communication Building: Critical Skills, McGraw
Hill 4
3. Taylor, Shirley, Communication of Business; Pearson Education

4. Lesikar, Flatley, Rentz, Lewitz, and Neerja Pandey, Business Communication, 13™ Ed. 2015,
McGraw Hill

5. Lesikar RV and Petitt, Jr. J D, Business Communication Theory and Application: McGraw
Hill

Murphy, Hildi Brandt and Thomas; Effective Business Communication 7th ed: McGraw Hill
7. Bovee, CL, Thill J.V; Business Communication Essentials 4th ed; Pearson Education
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Session: 2016-17

MBA _ .
Semester I
MBA107

Internet Security and Cyber Laws

Maximum Marks: 100

Theory Examination: 80

. Internal Assessment: 20
' Time: 3 hrs

Note:  There shall be nine questions in all, Question no. 1 shall be compulsory, c’ﬂh.s‘.".ﬂ:"ng
of eight short answer type questions covering the entire syllabus. Two questions will
be asked from each unit. Student will have to attempt one question from each unit.
Each question shall carry equal marks.

Objective: This course aims to familiarize the students with the application of cyber laws in e-

business, :

Unit-1I:

Basic Concepts: Evolution of computers; information technology; virus and worms; network security;

online data; cyber space; cyber law; e business: e consumers; spam; phishing.

Unit-11:
Definition and Terminologics defined in the Information Technology Act, 2000: Concept of internet

internet governance, e-contract, e-forms, encryption, data security, cybercrime. access, addressee,
adjudicating officer, alfixing digital signatures, appropriate  government, certifying authority,
certification practice statement, computer, computer network, computer resource. compuler system,
cyber appellate tribunal, data, digital signature, clectronic form, electronic record, information,
intermediary, key pair, originator, public key, secure system, verily, subscriber.

Unit-T11:
Regulatory Framework: Authentication of electronic records: Tegal recognition of electronic records;
legal recognition of digital signatures: use of clectronic records and digital signatures in government
and its agencies; retention of electronic records: attribution, acknowledgement and dispatch of
electronic records; secure electronic records and digital signatures; regulation of certifying authorities;
appointment and functions of controller: license (o issue digital signatures certilicate: renewal of
license; controller's powers; procedure to be followed by certifying authority;
revocation of digital signatures certificate. duties ol subscribe
tribunal; offences.

issue, suspension and
rsi penalties and adjudication: appellate

Unit-1V: Case Laws ,

. Communication  Device-Section 2ha) ol the  Information Technolopy (Amendment)Act,
2008 State v Moldd. Afzal and others (2003), VIIAD (el AL 107(2003) DI.,”I'SSS,?UUB{?IJ

DRITTE, 2003(3) JCC 1669 '

Computer Network-Seetion 2 (1)-of the Information | cehnology (Amendiment) Act. 2008 “Dichold

System PvELid, v The Commissioner of Commercial Faxes, (20000, 1HSTC. 39 (Kar)'

Llectronic Record See,

rJ

2O Dharinabir v Centenl Burenu ol Investigation TS (2008)D1.1 28y

4 Fime and Place ol Dispateh and Receipt of Blectronic Record section 1321 1R, Fransport Ageney v
Union ol India and others, AR 2006 Al 2320000 1) AWC S0, G SN B s

Online, Ine., 1998 W1 07001 {19U8)

Penalty Tor Damape to Computer or ¢ ‘omputer System Section 130

v ICICT Bank, 18.04. 2010, (Petition No. 2402/2008) o —

O Fampering with Computer Souree Documents-Scetion 65 “Syed f\mI:rthfikl__{rff-fr(Tri_;'__'_\fI\'I]E:\*jl;llg- ol
Andhra Pradesh ind Ane. 2006 (1) ALD Cri QO 2005 Cril ) 131 s N

“Groll v America

mashankar Sivasubranmanion
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7. Punishment for sending offensive messages-Sec.
JogeshKwatra™, Suit No. 1279/2001"

8. Punishment for Identity Theft-Section 66C-*CBI v ArifAzim Case Judicial Reports(Criminal)
. 2003 (2) page 272 ' '

66A-"SMC  Pneumatics (India) Pvtltd v

9. Punishment for Cheating by Personating by using Computer Resource-section 66D-"National

Association of Software and Service Companies (NAASCOM)v Ajay S00d.(2005) F.S.R. 38:119
(2005) DLT 596, 2005 (30) PTC 437 Del’

10.Punishment for Publishing or Transmitting Obscene Materi
"Avnish Bajaj v State (N.C.T.) of Delhi, (2005) 3
2005(79)DRJ576°

1'1.Punishment tor Publishing or Transmittin
Elecironic Form-Section 67A-*R v Grahan

al in Electronic form- 'sccliunG?—
-Comp, LJ 364 ( Del), 1 16(2005) DLT427,

g of Material Containing Sexually ExplicitAct, etc., in
1 Waddon., Southwark [CrownCourt. 30/6/1999]

Suggested Readings:

I. Sharma J. P. and Sunaina Kanojia, Cvber Laws. Ane Books Pyt Lud, New Delhi,
-

2. Painttal. D.. Law of Information Technology. Taxmann Publications Pvi. Lid.. New Delhi.
3. Dietel, Harvey M., Dietel. Paul J.. and Kate Steinbuhler.,
managers, Pearson Education,

d. Brian, Craig, Cyber Law: 7The Law of the
‘Tducation

Fobusiness and E-conmerce Jor

Internet and Information Technology. Pearson

5. Taxmann Publications Pvt. Ltd., New Delhi.
Regulations
0.

Iformation- Technology Rules 2000
Appellate Tribuncal Rules 2000 vwitl Informcttion e ooy

Iyoti Rattan. C'vber Laves and Information Techuology, Bharat |

and Cyber
Aer 2000,

Aw House Py 1, New Delhi
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MBA

. Semester [
MBA108 '

- Business Communication and Managerial Skill Development (NUES)

LU L

b

] . Maximum Marks: 50
Internal Assessment: 50

Objective: - This course will focus on overall Personalit

y Development of students by enhancing their
communication skills, shaping their attitudes and behaviour a

nd ultimately preparing them for corporate roles.

Unit-1: :

Analyzing Confidence and Speaking Abilities: Presentations and Debates

(There will be Five Business seminar presentations by each student and Five Debate/
Contests per semester with each activity containing | mark)

(10 marks)
Declamation

Unit-I1:

Test of Interpretation Skills: Webinars, Video-Conferences, Recorded Lectures and Invited Lectures:
their participation and assessment

(15 marks)

(Fhere will be a total of five such tesls ofinterpretation skills in a semester each for three marks)

Unit-111: -

Think out-of-the-box: Movie Analysis: Brain-Storming Sessions; Management Hobby and Case
Studies

r

(20 marks)
(‘Phere will be eight case studies -one from each subject for ei
sessions for six marks and two brain-storming sessions for
management hobby for two marks)

ght marks, Three Movieg analysis
lour marks and development of a

Unit-1V;
= Group Discussion and Mock Interviews . ; (5 marks)
(There will be total five GD/PL activities in a semester)

.
v

15 |
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Session: 2016-17

MBA
Semester I

MBA109
Current Business and Economic Affairs

Maximum Marks: 50

Theory Examination: 40 - d
Internal Assessment: 10 /"

Time: 3 hrs

Note: There shall be ten questions in all. Two questions will be asked from each unit,

Student will have to attempt one question Jfrom each unit. Each question shall carry
equal marks.

Objective: This course aims to develop business analytics skills among the students

Unit-1: Current Affairs in Business Industry
Unit-11: Current Affairs in Human Resources
Unit-I11: Current Affairs in Finance

Unit-1V: Current Affairs in Economics
Unit-V: Current Affairs in Marketing

Instructions for Examiner:

tJ

L

This paper will be based on the leading business newspapers:
‘Financial Express’

The duration of the course will be June to November for Semester-1 and December to May for
Semester-11.

‘The Economic Times® and

Examiner is required to set two questions from Each Unit with equal marks from the respective

umt, r.e. 08 marks. A question may carry ‘n’ number of sub-parts, depends on Examiner’s
discretion.

The student shall attempt one question from each unit.

Suggested Readings:

The Economic Times

2. Financial Express

6|FPage
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MBA - =b

. Semester I
MBA111

Self-Study Paper
Maximum Marks: 25

Objective: This course aims to inculcate the writing and evaluation skllls regarding inter-disciplinary
topics

v v

Instructions:

1. The topic of the Self-Study Paper shall not be related to the course curriculum but should be
from inter-disciplinary area.

The Selt-Study Paper will be submitted under the supervision of the designated mentor.

3. The Structure of the selt-study paper shall consist of sub-heading, starting from Introduction

o6 b UL LU

e

-:$ and ending with Conclusion and References.
X 4. The Self Study paper shall be hand written. The evaluation shall be based on the write-up ,
S— Viva-Voce and Presentation, as under:
S i Self-Study Paper: 15
=4 il Viva-Voce: 05
¥ iil, Presentation: 05 . !
) 5. Self-Study Paper will be written by the students under the superws:on of a teacher. It should
p— duly hc certified by the mentor.
EY
P—
=
—
r}
H "
P
p—
=
I -

—

-

17‘1
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General ln_strﬁ ctions /Guidet:ﬁgs for &emirsar

¥

Seminar / Journal Club

Maximum Marks: 25
. Credit: 1

fn each Semester, every candidate will ﬁ?ﬁsent az»Semmar on Power Point of 20 mmutes
duration before theStudents and tcacheﬂs of the department,

IMe selection of topic will be as under;

() 1 Semester: Any topic related' o the sgh}eﬁt preferably ‘from NET syllabus in
unsuhatu:m with the teach: |50f th departme

wnsuitatlon wﬂ:h the teachers of the departmenl',

(¢} 3" Semester: Any Research Paper er Article froma National Journal of repute pertaining
to the subject in consultation with: thE teachers aﬁhe department.

(¢) 4™ Semester: Any Research Paper or Art:cle from an International Journal or National
Journal of high repute pertzining to the subjefzt in consultation with the teachers of the
department. i

The evaluation of the seminar will be carried out by a threg member committee
{One co-ordinater and two teachers of the concerned de partment). The distribution of
marks will be as under:

A
(i} Subject matter {08 Marks
{ii) Presentation 108 Marks
(ili} Answers to the questions 04 Marks
B.
Attendance; Active Participation 05 Marks

and asking questions

The whole exercise should be compt etaﬁlat least 20 da@bufore the commencement of each

Semester examination.

R

Awards of each student duly sighed by the committee will be submitted by the coordinator
10 the Charperson/in-Charge of the department who will get it uplcaded on the Exam. Portal and a
hard copy of the same will be sent to the Controller of Examinations at the earliest.
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General Instructions / Guidelines for Self- Study Paper

Self- Study Paper

"y _ Maximum Marks: 25

Credit: 1
In each Semester, there will be a Self-Study Papér which intends to inculcate the habit of

reading books and to develop writing skills {ﬁ'ﬁ manner of creativity and originality.
This paper aims to: :

= motivate the students for innovative, résearc
- induce the habit of seif - study and com

-« infuse the sense of h;storrca!-.background_:
- @ssess intensity of originality and creativity of the students.

*

Selection of the Topic:

In the beginning of each Semester, every candidate will choose a topic pertaining to the
L i R S
SubjP ct in consultation with the teachers of the department

Instructions for Students

The candidates shall prepare their papers on the t’ame selected by them in about 6-10 hand—
written pages,

2. The manuscript should be prepared on the following_‘lines:
{a) Title of paper
(b} Introduction
—— e e
(c) Main body using (i) headings and sub-headings;’ fi}) Tables, graphs, charts, photographs,
wherever necessary
Conclusion/ suggestions
————

a

{d

(e) Key words and Summary

(f) References/ Suggested Readings

3 Besides hand-written manuscript, each candidate. ‘will prepare a PPT of the paper to be used
at the time of Viva-Voce. While doing so, if a candidate feels any difficuity, he/she may seek

the help of the teachers of the department. Teachers shall also manitor the progress of the
0 MENHOr the prog

candidates in this regard.
—-_‘_‘—-—-___,

—

Tre hand-written paper duly checked and signed by the teacher will be submitted to the
ceordinator concerned(at Teast 15 days beford the commencement of each Semester-examination.
The coordinator will submit the same to the respective !n-charge/Chmrperson/qﬁhg,dﬁpartment\

oeliihsc s Rt
who in turn, will forward it to the Controller of Examinations office at the earlaeif” @ (_
—




JLTLLLLLN

J 9

Ll

.

.
a3

| b P O e I e P e b P P P o g -

Evaluationand Distﬁbmian of Marks
A. Evaluation: . : : _ 15 Marks

The calf-study apar will he evaluatcd by a bxwrnal‘ exumine:. The distribution of
arks will be as under:

(i) TTTBUBject matter ' u . 15Marks
{il} Organization of subject matter . : 3-Marks
(i)  Conclusioh/suggestions. " 4'Marks
(iv) References/Suggested Readings "o 13 Marks
B. Viva-Voce: _ > - 10 Marks

e e

The external examiner will hold Viva-WC#baseé 6{3 iﬁe contents Qf the student’s Self-Study

paper focusing upon the power point pmsenmﬂan by the candidate. An internal examiner/teacher
shall ass:st ssist for the smooth conduct of evaiua;}ﬁ}?and wva-voee

Awards of each student duly sighed by the exremal and internal gxaminers, and counter-

signed by the Chairperson/In-Charge of the department whscr w:ll forward the same to the Controller
of Examinatiofis at the earliest,

-

(REGISTRAR)
7/:-":.‘;:%\
3 o o\
/e , ﬁ{ e "_\I\ " \\.
|II|‘ "
W%
& :
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~
Fa MBA
54 T Semester IT
—  MBA201 ‘
. Organizational Behaviour )
—_— Maximum Marks: 100
. Theory Examination: 80
- Internal Assessment: 20
-~ Time: 3 hrs
“=  Note: There shall be nine questions i all. Quéstion no. 1 shall be compulsory, consisting
2 of eight short answer type questions co vering the entire syllabus. Two questions will
™ be asked from each unit. Student will have to attempt one question from each unit.
C

Each question shall carry equal marks.

Objective: To familiarize the students with the organizational behaviour, its concepts and techniques
used by managers to excel in the corporate world.

CONTENTS -~

Unit-1: .
Introduction: Conceptual foundations of organisational behaviour; Nature and characteristics;
Determinants; contributing disciplines; Challenges and opportunities for Organisational Behaviour.
Perception, Attitudes, and Values: Nature, process, importance of perception;
perception; Attribution theory of perception; Issues involved in perception: Selective perception, Halo
elfect, Contrast effect, Projection Stereotyping; Applications of perception theories in organization:
Concept of Pygmalion effect; An overview of emotions, values, beliefs and attitudes with emphasis
on their managerial implications. ’ e

Factors influencing

Unit-11:
a) Learning: Concept: Theories of learning: Classical conditioning. Operant Conditioning,
Social learning, Methods of shaping the behaviour. Managerial implication of learning
theories.

b) Motivation: Concept, major theories and process of motivation; Maslow’s need-hierarchy
theory; Herzberg's motivation-hygiene theory: McGregor’s Theory X and Theory Y:;
Cognitive  evaluation theory; Goal-setting theory; Reinforcement theory: ERG theory;
Vroom's eXpectancy theory; Job design theory: Equity theory: Integrating contemporary
theories of motivation; Culture-boundedness of motivation theories ¢

: Managerial implications
ol various theorjes,

LU LD LGLLLL LM

e Uniit-111:
Personality: Concept and determinants; Personality traits; Major personality attributes influencing
s Organisational Behaviour; Locus of control; Machiavelfianism: Self-esteem; Self-monitoring; Risk-
taking: Type A and Type B personality. Leadership: Concept and functions; Style and theories of
-:-fumlurship: Traits,  behavioural  and situational/contipgency groups  of theories;
approaches to - leadership: Charvismatic leadership, “I'ransiormationdl le
"":-'ii.'.'nlcmhip. Contgmporary leadership roles. Stress: Coneept:

Inspirational
adership, and transactional
Consequences and  sources: Stress
Nmagement: Individual approaches and organisational approaches.
—
Unil-1V:

— ) Group Behaviour: Concept and classitication: Stages ol group development; Group structure:
SJtoles and group norms: Premises and issues: Group decision-making: techniques and process. b)
""'"‘fllll‘l‘pl'l'ht!llll' Relationships: Understanding sell and others: Developing interperson; “'I‘I“Ef},

~Jransactional fmnﬁy;ih. Johi window ) Conlliet VEanagement: ( oneept; (';::lsch_,mhf{:y‘if&;
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of conflicts; Stages of conflicts; Effects of conflicts; Managing conflicts: d
and structure: organisational. structure. and. design;- Work and- job-design;
organizational culture; organizational change and development.

Session: 2016-17

organizational Téarn ing;

Suggested readings

(¥8)

Robbins, SP, Stephen P., Timothy Judge, and Seema Sanghi,
Pearson Education

W. Newstrom, John, Organisational Behaviour, McGraw-Hill
Fred Luthans, Organisational Behaviour, McGraw-Hill,

Heresy, Paul, Kenneth H. Blanchard, and Dewey, E. Johnson, Management of Organisational
Behaviour, Prentice-Hall of India. Eastern Economy Edition *

SS Khanka, Organisational -Behaviour, S. Chand & Co., New Delhi

Organisational Behaviour,
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i *, Session: 2016-17
MBA
Semester 1T
MBA202
Business Rescarch Methodology
i Maximum Marks: 100

-

Theory Examination:, 80
Internal Assessment: 20
Time: 3 hrs

Note:  There shall be nine questions in all. Question no. 1 shall be compulsory, consisting
of eight short answer type questions covering the entire syllabus. Two questions will
be asked from each unit. Student will have to attempt one question from each unit.
Each questipn shall carry equal marks.

* 4

Objective: This gourse is designed to introduce the students to the fundamentals of research methods
and to equip them to follow scientific methods in solving business problems.

Unit-1:
Introduction to Research: Defining Business Research, Types of Research; Scientific Method, Theory
Building, Type of Variables; Research Process: Problem Definition, Exploratory Research

Unit-11:

Research Designs: Concept, Need and Types of Research Designs; Survey Research: Nature of
Surveys, Errors in Survey Research, Personal Interview, Telephone Interview, Self- Admlmsrered
Questionnaire; Observation Methods; Introduction to Experimental Research

Unit-11:

Sampling Design: Census v/s Sampling, Sampling Methods, Determination of Sample Size:
Measurement and Scaling Concepls, Attitude Measurement, Questionnaire Design, Basic Concepts of
Reliability and Validity.

Unit-1V: |

Data Analysis: Descriptive Statistics, Uni-variate Statistics; Bi-variate Analysis: Test of Difference,
Measures of Association; Introduction to Multivariate Analysis; Report Writing.

Suggested Readings:

Lo Zikmund,W. G. Bushtess Rwuu‘ch Mecthods. Thomson.
2. Copper, D. R Schindler Po S, & Sharma, J. K. Business Research Methods, McGraw Hill

Liducation. 3. Burns, R. 13, & Burns, R. AL Business Research Methods and Statistics using
SPSS, SAGE Publications Ltd.

3. Bajpai, N, Business Research Methods, Pearson.

4. Chawla, D. & Sondhi N., Research Methodology: Concepts and Cases, Vikas Pl:b[ishing
House,

S. Panneerselvam, Re Research Methodology. Prentice Hall India.

G Kothari, CR Research Methodology & Technique, New Age International Publishers.
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Session: 2016-17

MBA
Semester I}
MBA203

Operations Research
Maximum Marks: 100

Theory Examination: 80
: : Internal Assessment: 20
Time: 3 hrs

Note: There shall be nine questions in all. Question no. 1 shall be compulsory, consisting
of eight short answer type questions co vering the entire syllabus. Two questions will
be asked from each unit. Student will have to attempt one question from each unit.
Each question shall carry equal marks. . .

Objective: To impart knowledge about major operationg research techniques which are an essential
aid in decision making in business. . i '

Unit- 1 -
Introduction
(a) Basic concepts, OR Models and their role in decision-making.
(b) Linear prograinming: Basic Concepts, Problem formulation, Graphical and Simplex methods

of solution.

Unit- 11
(a) lr.msport.mon Models
Formulation of transportation problem, Initial basic feasible solution by North West Corner
method. Least Cost method and Vogel approximation method (VAM), Test of optimality:
Stepping- stone method, MODI method.
(b) Assignment Models
Hungarian method of solution of assignment problem.

Unit 111
(a) Game theory - ;
Charpeteristics ol game lhcmy Two-person zero sum game, "Saddle point, Mixed strategies,
Dominanee rule.
(b) Quening Theory '
Introduction.,  Structure of Queuing System, Characteristics o M/M/1 queuing  model,
Applications ol queuing Theory.

Unit 1V
PERT/CPM
Project management: PERT and CPM, Time-Cost trade-ofT

Suggcstml Readings:
I Anderson. Sweeney and Williams; luiroduction 1o Operational Research, McGraw Hill
20 Vohra, N D Quantitative Technigues in Management: MeGraw Hill
3 Hiller and Licberman: tntroduction 1o Operational Researcl, MeGraw Tl
Lo Hhundy A Labas Operations Rescorch: A Introduction: Pearson Educatiy
d“
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Session: 2016-17

MBA |
. Semester It
MBA204 '
Marketing Management
Maximum Marks: 100
Theory Examination: 80
Internal Assessment: 20
Time: 3 hrs

Note: There shall be nine questions in all. Question no. 1 shall be compulsory, consisting

- of eight short answer type questions covering the entire syllabus. Two questions will
be asked from each unit. Student will have to attempt one question from each unit.
Each question shall carry equal marks.

Objective: To acquaint the students with the principles and practices of marketing

Unit-I: Introduction. "t - .

Marketing Concept -Marketing management; Nature and scope; Cvolution of marketing; Selling v/s
marketing; Emerging role of marketing; Marketing mix. Marketing Environment Concept; Need for
study: Major elements and their impact on .marketing decisions. Importance of understanding
consumer behaviour:; Determinants of consumer behaviour: Theories of consumer behaviour; Various
buying rolcs in family: Types of buying behaviour; Consumer decision-making process in buying.

Unit-11: Market Segmentation and Product
a. Market Scgmentation-Nature, basis and importance ol segmentation; Pre-requisites for
effectivé segmentation; Positioning.
b. Concept of product; Classification of products; Product line and Product mix; Branding,
packaging, and labeling; Customer services; Development of new product; Product Lifecycle;
The new product (Consumer); Adoption process.

Unit-111: Pricing Decisions and Marketing Intermediaries
a.  Price Decisions Pricing as a marketing variable; its role and importance; Price vs. non-price
competition; Factors influencing price determination; Price setting in practice; Price policies
and strategics ' '

b, Distribution Channels and  Physical Distribution  Decisions ~Importance of marketing
intermediaries  used? Marketing. channel functions: Selecting channels  of distribution;
Determining  the intensity ol distribution: - Channel - management  decisions-selection,
motivation and evaluation ol individual middiemen; Manufacturer-distribution relationship;
Retailing and wholesaling: Logistics of distribution

Unit-1V: Promotion Mix and Consumer Proteetion
a. Promotion Decisions Nature; Objectives and importance ol promotion; Communication
' process: Promotion mix and methods: Advertising: Personal Selling; Public Relatjons; and
Sales Promotion.
b, Legal, Dthical, and Social Aspeets ol Marketing Consumerism;  Consumer  protection
mmeasures in Inding Recent developmients i consumer protection in India.
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v

Snggested Readings )

1. Philip Kotlger, Levin Lane Keller, Abraham Koshy, and Mithleshwar Jha, Marketing
Management: South Asian Perspective, Pearson Education, New Delhi

2. Michale J. Etzel, Bruce J. Walker, William J. Stanton, and Ajay Pandit, Marketing: Indian
Adaptation, McGraw-Hill, New Delhi. :

3. E. Jerome McCarthy and William B. Perrea!el " Basic Markermg ‘A Managerial Approach,
McGraw-Hill, New Delhi

4. Philip Kotler and Gary Armstrong, Principles. uf Marke!mg, Prentice Hall of India, New
Delhi

5. The Consumer Protection Act, 1986
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Session: 2016-17

MBA
Semester IT

MBA206 ' :
Human Resource Management '
Maximum Marks: 100
Theory Examination: 80
Internal Assessment: 20
Time: 3 hrs

Note: There shall be nine questions in all. Questfp}z no. 1 shall be compulsory, consisting
of eight short answer type questions covering the entiré syllabus. Two questions will
be ausked from each unit. Student will have to attempt one question from each unit.
Each question shall carry equal marks.

Objective: This course will sensitize students to the various facets of managing people and to create
an understanding of the various policies and practices of human resource management.

Unit-1: Introductign to HRIM:

Concepts and Perspectives of Human Resource Management IHuman Resources Management in a
Changing Environment; Managerial and Operative Functions of HRM, Strategic HRM.

Unit-11:
Recruitment, Placement and Retention Strategies: Human Resource Flaming; Job Analysis; Methods

ol Manpower Search; Attracting, Selecting and Retaining Human Resources; Induction, and
Socialization. 23

Unit-I11: . : .
Training and Development: Manpower Training and Development; Performance Appraisal and
Potential Evaluation; Career and Suécession Planning: Talent Management.

Unit-1V:

Employee Relation and  Compensation Administration: Job  Evaluation and Compensation
Management; Incentives and Employce Benelits: Employee Welfare; Industrial Relation; Employee
Separation Practices, HR Accounting and audit.

Suggested Readings:

Aswathappa, K. Humn Resource and Personnel Management, McGraw Hill
Dessler, Human Resource Management, Pearson Education

Venktesh, 1D.N. & Jyothi P.. Hwman Resonrce Management, Oxlord University Press
Bohlander. G. & Snell, Human Resource Management, Cengage Learning

Patnayak, 3., Human Resource Management, Prentice Hall India Learning

6. RaoV.S.P., Human Resonree Managemicnt, Exeel Books

7. CasciooW. Y Managing Human Resourees, lrwi!l—MC('.]ruw Hild.
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Session: 2016-17

MBA

. Semester IT
MBA206 '

Human Resource Management

Maximum Marks: 100
Theory Examination: 80
Internal Assessment: 20

Time: 3 hrs

Note: There shall be nine questions in all. Quesi:‘p}r no. 1 shall be compulsory, consisting
of eight short answer type questions covering the entiré syllabus. Two questions will

be usked from each unit. Student will have to attempt one question from each unit.
Each question shall carry equal marks.

Objective: This course will sensitize students to the various facets of managing people and to create
an understanding of the various policies and practices of human resource management.

Unit-1: Introductiqn to HHRM:

Concepts and Perspectives of Human Resource Management: |Human Resources Management in a
Changing Environment; Managerial and Operative Functions of HRM, Strategic HRM.

Unit-1F;

Recruitment, Placement and Retention Strategies: Human Resource Flaming; Job Analysis; Methods

ol Manpower Search; Attracting, Selecting and Retaining Human Resources; Induction, and
Socialization, @ %

Unit-I11;

Training and Development: Manpower Training and Development: Performance Appraisal and
Potential Evaluation; Career and Succession Planning; Talent Management.

.

Unit-1V:
Employee  Relation and Compensation  Administration: Job  Evaluation and Compensation
Management; Incentives and Employee Benelits: Employee Welfare; Industrial Relation: Employee

Separation Practices, HR Accounting and audit.

Suggested Readings:

Aswathappa, Ko, Human Resource and Personnel Management, MeGraw Hill
Dessler, Human Resource Management, Pearson Education

Venktesh, 1.N. & Jyothi P Human Resource Management, Oxlord University Press
Bohlander, G. & Snell, 1uman Resowrce Management. Cengage Learning

Patnayak, ., Human Resource Management, Prentice Hall India Learning

0. Rao, V.S P Human Resource Meanasiement, Excel Books

7o Cascio, WY L Managing Himan Resources. ||'\-\fi.n-Mc(]ramf Hild,
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) Session: 2016-17

MBA
, Semester II
MBA207
Production and Operations Management

. Maximum Marks: 100
Theory Examination: 80

Internal Assessment: 20

Time: 3 hrs

Note: There shall be nine questions in all. Question no. I shall be compulsory, consisting
of eight short answer type questions covering the entire syllabus. Two questions will
be asked from each unit. Student will have to attempt one question from each unit.
Each question shall carry equal murks.

Objective: To acquaint the students with decision making in planning, scheduling and control of
production operations in both manufacturing and service organizations

Unit-1: _
Nature and Scope of Production and Operations Management: Types of Manufacturing Systems,
Facility Location: Plant Layout: Layout Planning and Analysis.

Unit-11: '

Production Planning: Capacity Planning, Aggregate Planning, Master Production Scheduling,
Material Requirement Planning; Maintenance Management.

Unit-111:
Material Management: An overview of Material Management, Inventory Control, Purchase
Management, Just in Time; Material Handling; Scheduling: Gantt Charts, Sequencing.

Unit-1V: ' . o K

Quality Control: Statistical Quality Control, Acceptance Sampling, Total Quality Management, 1SO-
2000; Work Study: Method Study, Work Measurement.

Suggested Readings:

Heizer, J. & Render, B, Operations Management, Pearson.

Gaither, N. & Frazier, G., Operations Management, Thomson,

Adams, Everett 1. (Jr) and Ebert, Ronad J . Production and Operations: Munagement:

Concepts, Models and Belavior, Prentice ilall of India

4. Krajewski Lee J. & Ritzman Larry P, Operations Management: Processes and Valie Chain,
Pearson,

S, Buffa, E.S. & Sarcen, Modern Production Manugement, John Wiley.

0. Chary, 8. N.. Production and Operations Management, MeGraw Hill.

7. Richard, BB, Chase, I, Robert Jacobs, Nicolas ). Aquilano & Nitin K Agarwal, ()p(.'rc.;if(m.s'
Mancagemoent for Competitive Advantage, MeGraw Hill,

S N, NG Prodiictions aned Operations Mancvement, MeGraw | !i“,

l.
“’.
1
b

1.
v

a1 1T R



-

oy
L]

la lf l! l!.l# I j]

(71 P o P P P P O P I T T

FIRF P R [ P PR P |

[

v o 1

-

Sessiun; 2016-17

: : MBA | ;
Semester I1 ('{61
MBAZ208
Business Communication and Managerial Skill Development( (NUES)

Maximum Marks: 50

"
Ll

Objective: This course will focus on overall Personality Development of students by enhancing their
communication skills, shaping their attitudes and behaviour and ultimately preparing them for
corporate roles.

Unit-I:

Strengthening Oral Communication: Presentations and Extempore: Presentations and Extempore

(10 marks)
(There will be Five Presentations and Five Extempore by each student per semester with each activity
containing | mark) ! '

Unit-11:

Strengthening Oral Communication: Role Playing, Ad Making Innovation and Business Quiz

(15 marks)
(There will be one role play-5 marks, two ad-making innovation campaigns tor five marks and one
business quiz — 5 marks per semester)

Unit-111:

Strengthening Written Communication: Case Studies. Exercises on Corporate Writing. Wall Mag -
Poster Making/Slogans/Captions/Articles

(20 marks)

(I'here will be cight case studies -one from each subjeet tor eight marks, Two Corporate Writing
sessions for four marks and one Wall Mag contribution for eight marks)

Unit-1V:

Group Discussion and Mock Interviews : (5 marks)
( There will be total five GID/PI activities in a semester)

27



W

LU 1L LU

LCLbLLDL D ’;“ﬁa'n’?l:

.
)

i |

L1 1101018

®» 1171

S

¢

.

Session: 2016-17

MBA ' .
. Semester IT ’ g@
MBA209 - . ’

Current Business and Economic Affairs

Maximum Marks: 50
Theory Examination: 50 .
Time: 3 hrs

Note: There shall be nine questions in ull. Question no. 1 shall be compulsory, consisting
of five short answer type questions covering the entire syllabus. Two questions will
be asked from each unit. Student will have to attempt one question from each unit,
Each question shall carry equal marks.

i

Objective: This course aims to develop business analytics skills among the students

Unit-I: ~ Current Affairs in Business 'Inf!ustry . .
Unit-11: T Current Affairs in'l-l uman ﬁCSUtI rces .

Unit-II1: Current Affairs in Finance

Unit-1V: - Current Affairs in Economics ’
Unit-V: Current Affairs in Marketing -
Instructions for Examiner: ’

I. This paper will be based on the leading business newspapers: ‘The Economic Times™ and
‘Financial Fxpress®

2. The duration of the course will be June to November for Semester-1

and December to, May
for Semester-11.

3. Examiner is required 15y set two questions from Each Unit with equal marks from the
respective unit. i.c. 10 marks. A guestion mpay carry ‘n' Aumber of sub-parts, depends on

Exidmingr’s discretion, .
4. The student shall attempt one question from each unit. '
5. Teacher(s) will submit the list of topics/lectures  delivered alongwith the newspaper
g.alling:\fcfippiu;.zk at the end of semester. .
S
ngeested Readings: S \TUT <
I The Leonomic Times e / R\

20 Financial Fxpress



Session: 2016-17

-

L MBA : v I
Semester IT 5
MBA210 : - :
Self-Study Paper . ’ .
. Maximum Marks: 25
Internal Assessment: 25
. Time: 3 hrs

.
-

Objective: This course aims to inculcate the writing and evaluation skills regarding inter-disciplinary

2 A [;.L L Z 701

topics

Y
E Instructions:

n
F I. The topic of the Selt-Study Paper shall not be related to the course curriculum but shouwld be
4 from inter-disciplinary area. ¥ -

= - 2. ‘T'he Selt- -Study Paper will be submnitted under the > supervision of the designated mentor.
| o 3. The Structure of the se It-study paper shall consist of sub- hed‘dmg starting from Introduction

— and ending with Conclusionand References.
| S 4. The Self Study paper shall be hand written. The evaluation shall be based on the write-up , .
— Viva-Voce and Presentation, as under:

& i. Self-Study Paper: I5

— ii. Viva-Voce: 05 .

. iii. Presentation: 05
| = 5. Scll-Study Paper will be written by the students under the supervision of a teacher. It should
— duly be certified by the mentor.
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MBA
Semester I1
MBA201
Organizational Behaviour '

Maximum Marks: 100
Theory Examination: 80
Internal Assessment: 20

Time: 3 hrs

.

WhuwoouvLovu Ll

»

Note:  There shall be nine questions ir all. Quéstion no. 1 shall be compulsory, consisting

of eight short answer type questions covering the entire syllabus. Two questions will

be asked from each unit. Student will have to attempt one question from each unit,
Lach question shall carry equal marks.

Objective: To familiarize the students with the organizational behaviour, its concepts and techniques
used by managers to excel in the corporate world. -

CONTENTS -

Unit-1:

Introduction: Conceptuai foundations of organisational behaviour;
Determinants; contributing disciplines; Challenges and opportunities for Organisational Behaviour. -
Perception, Attitudes, and Values: Nature, process. importance of perception; Factors influencing
perception; Attribution theory of perception; Issues involved in perception: Selective perception, Halo
elfect, Contrast clfect, Projection Stereotyping; Applications of perception theories in organization;
Concept of Pygmalion effect: An overview of emotions, values, beliefs and attitudes with emphasis
on their managerial implications. ’ T

Nature and characteristics:

Unit-11:
1) Learning: Concept; Theories of learning: Classical conditioning

Social learning, Methods of shaping the behaviour, Manageri
theories.

. Operant Conditioning,
al implication of learning

b) Motivation: Concept, major theories and process of motivation;
theory; Herzberg's motivation-hygiene theory: McGregor’s Theory X and Theory Y;
Cognitive  evaluation  theory; Goal-setting  theory; Reinforcement theory: ERG theory;
Vroom's eXpectancy theory; Job design theory: Equity theory; Integrating contemporary
theories ol motivation; Culture-boundedness of motivation theorics: Managerial implications

Maslow’s need-hierarchy

ol various theories,

Unit-111;
Personality: Concept and determinants: Personality traits; Major personality
Organisational Behaviour: 1ocus of control; Machiavellianism; Self-esteem:
taking: Type A and Type B personality. Leadership: Concept
leadership: Traits,  pehavioura)  and situational/conti
approaches o leadership: Charismatic leadership,

leadership. Contenporiry feadership roles. Stress:
Nimapenment: Individua! approaches and organisation

attributes influencing
Self-monitoring; Risk-
and functions; Style and theories of
peency - groups  of  theories;  Inspirational
Transformationa! leadership, and transactional

Coneept: Consequences and sources: Siress
al approaches.

Unit-1v;

4 Group Behaviour: Coneept and classilication:
Roles and proup norms: Premises and issues:
Iterpersonal Relationships: | denstanding sell and others: Developing inter,
Fransactional analysis: Johiii window. ¢) Confliet Vhanagement:

Stages ol group developmer
Group decision-making: 1echni
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TONSN NS, 20 Scema Sanghi, Organisational Behaviour,

LI ETlcaTranT
W. Newstrom, John, Organisational Behaviour, McGraw-Hill e 0

2

3. Fred Luthans, Organisational Behaviour, McGraw-Hill,

4 Heresy, Paul, Kenneth H. Blanchard, and Dewey, E. Johnson, Management of Organisational .
Rehaviowr. Prentice-Hall of India. Eastern Economy Edition

S. 55 Khanka, Crgariisacconal Sefaviour, S. Chand & Co., New Delhi

| |
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Session: 2016-17

of conflicts; Stages of conflicts; Effects of conflicts; Managin
and structure: organisational structure and design, W
organizational culture; organizational change

g conflicts. d) Organisation process

ork and job design; organizational learning;
and development.

Suggested readings

I. Robbins, SP, Stephen P., Timothy
Pearson Education

W. Newstrom, John, Organisational Behaviour, McGraw-Hill ‘
Fred Luthans, Organisational Behaviour, McGraw-Hill,

Heresy, Paul, Kenneth H. Blanchard, and Dewey, E. Johnson, Management of Organisational
Behaviour, Prentice-Hall of India, Eastern Economy Edition *

5. SS Khanka, Organisational Behaviour, S. Chand & Co., New Delhi

Judge, and Seema Sanghi, Organisational Behaviour,
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L i Session: 2016-17 '
MBA
Semester 11 {L’ ;
MBA202 '
Business Rescarch Methodology
. Maximum Marks: 100

Theory Examination:, 80
Internal Assessment: 20
Time: 3 hrs

Note:  There shall be nine questions in all, Question no. 1 shall be compulsory, consisting

of eight short answer type questions co vering the entire syllabus. Two questions will
be asked from each unit. Student will have {0 attempt one question from each unit.
Each question shall carry equal marks.

4 ®
Objective: This course is designed to introduce the students to the fundamentals of research methods

- . . g . . . L]
and to equip them to follow scientific methods in solving business problems. '

Unit-1:
Introduction to Research: Defining Business

Research, Types of Research; Scientific Method, Theory
Building, Type of Variables; Research Proce

ss: Problem Definition, Exploratory Research
Unit-11:

Research Designs: Concept, Need and Types of Research Designs; Survey Research: Nature of
Surveys, Errors in Survey Research, Personal Interview, Telephone Interview, Self-Administered
Questionnaire; Observation Methods: Introduction to Experimental Research '

Unit-111:
Sampling  Design:  Census  v/s Sampling, Sampling Methods,

Measurement and Scaling Concepts, Altitude Measurement, Questi
Reliability and Validity.

Determination of Sample Size;
onnaire Design, Basic Concepts of

Unit-1v: : : ' .
Data Analysis: Descriptive Statistics, Uni-variate St

atistics; Bi-variate Analysis: Test of Difference,
Measures of Association: Introduction to Multivariat

e Analysis; Report Writing,
Suggested Readings:

Lo Zikimund,W. G. Bushtess Research Mecthods. Thomson.

2. Copper, DL R Schindler P, S, & Sharma,
Lducation. 3. Burns, R. B. & Burns, R, A,
SPSS, SAGE Publications Ltd.

3. Bajpai, N, Business Rescarch Methods, Pearson,

4. Chawla, D. & Sondhi N., Research Methodology: Concepts and Cases. Vikas Phblishing
House.

1. K. Business Research Methods, McGraw Hill
Business Research Methods and Statistics using

Panneerselvan, R, Researeh Methodology., Prentice Hall India,
0. Kothari, CR Researeh Methodology & Fechnigue, New

P

gednternational Publishers.
" HSTITL ~_1.‘x_-:
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Session: 2016-17

MBA
Semester 11
MBA203

Operations Research
Maximum Marks: 100
Theory Examination: 80
Internal Assessment: 20
Time: 3 hrs

Note: There shall be nine questions in all. Question no. 1 shall be compulsory, consisting
of eight short answer type questions covering the entire syllabus. Two questions will
be asked from each unit. Student will have to attempt one question from each unit.
Each question shall carry equal marks. . .

Objective: To impar{ knowledge about major operationg research techniques which are an essential
aid in decision making in business. v ; '

Unit- 1
Introduction
(a) Basic concepts, OR Models and their role in decision-making.
(b) Linear programming: Basic Concepts, Problem formulation, Graphical and Simplex methods
of solution.

Unit- 11 ' )

(a) Transportation Models .
Formulation of transportation problem, Initial basic feasible solution by North West Corner
method, Least Cost method and Vogel approximation method (VAM), Test of optimality:
Stepping- stone method, MODI method.

(b) Assignment Models
Hungarian method of solution of assignment problem.

Unit 111
(a) Game theory 3 ..
Charpcteristics ol game theory, Two-person zero sum game, Saddle point, Mixed strategies,
Dominanee rule. ’
(b) Quening Theory .
Introduction,  Structure of Queuing System, Characteristics of M/M/1 queuing model,
Applications ol queuing Theory.

Unit 1V
PERT/CPM
Project management: PERT and CPM, Time-Cost trade-off

Suggested Readings:
1. Anderson, Sweeney and Williams; troduction 1o Operational Research: McGraw Hill
2o Vohway NV Quanititative Techiiagues e Managenent: MeGraw Hill
3. Hiller and Licbermang Iuroduction 1o Operational Research; MeGraw 11l
Ao Hhmdy A Tabae Operations Rescareh, An Introduction: Pearson Education
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. Semester Il
MBA204 '

Marketing Management
Maximum Marks: 100

Theory Examination: 80

Internal Assessment: 20

Time: 3 hrs

Note: There shall be nine questions in all. Question no. 1 shall be compulsory, consisting

- of eight short answer type questions covering the entire syllabus. Two questions will
be asked from each unit. Student will have to attempt one question from each unit.
Each question shall carry equal marks.

Objective: To acquaint the students with the principles and practices of marketing

Unit-I: Introduction. . .

Marketing Concept -Marketing management; Nature and scope; Evolution of marketing; Sclling v/s
marketing; Emcrging role of marketing; Marketing mix. Marketing Environment Concept; Need for
study: Major elements and their impact on .marketing decisions. Importance of understanding
consumer behaviour; Determinants of consumer behaviour; Theories of consumer behaviour; Various
buying roles in family; Typces of buying behaviour; Consumer decision-making process in buying.

Unit-11: Market Segmentation and Product
a. Market Scgmentation-Nature, basis and importance ol segmentation; Pre-requisites for
elfectivé segmentation; Positioning,

b. Concept of product; Classification of products; Product line and Product mix; Branding,
packaging, and labeling; Customer services; Development of new product; Product Lifecycle;
The new product (Consumer): Adoption process.

Unit-111: Pricing Decisions and Marketing Intermediaries
a. Price Decisions Pricing as a marketing variable; its role and importance; Price vs. non-price
competition; Factors influencing price determination; Price setting in practice; Price policies
and strategics ' ’

b. Distribution  Channels and  Physical  Distribution  Decisions  —Importance of marketing
intermediarics  used”? Marketing channel functions;  Scelecting channels of distribution;
Determining the intensity ol distribution: Channel - management  decisions-selection,
motivation and evaluation of individual middlemen; Manufacturer-distribution relationship;
Retailing and wholesaling: Logistics of distribution

Unit-1V: Promotion Mix and Consumer Protection
g, Promotion Decisions Nature, Objectives and importance ol promotion; Communication

. process: Promotion wix and methods: Advertising: Personal Selling: Public Relations; and
Sales Promotion,

e
: R : . : . ASTITUT e 55 ;
b, Legalo 1ihical, and Social Aspects ol Marketing Consumeris .‘_\.("‘(_ﬂ.té&l-ﬂlu.‘__l;:'}‘)_fbl‘ctl[Dn

measures i Indi Recent developments in consumer protection in g’ﬁu;
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Suggested Readings )

1. Philip Kotlger, Levin Lane Keller, Abraham Koshy, and Mithleshwar Jha, Marketing
Management: South Asian Perspective, Pearson Education, New Delhi
2. Michale J. Etzel, Bruce J. Walker, William J. Stanton, and Ajay Pandit, Marketing: Indian

Adaptation, McGraw-Hill, New Delhi.
3. E. Jerome McCarthy and William B. Perrealet, Basic Murkenng ‘A Managerial Approach,

McGraw-Hill; New Delhi .
4. Philip Kotler and Gary Armstrong, Principles of Mar&e;mg Prentice Hall of India, New
Delhi

5. The Consumer Protection Act, 1986
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MBA205
Financial Management

Maximum Marks: 100
Theory Examination: 80
Internal Assessment: 20

Time: 3 hrs

Note:  There shall be nine questions in all. Question no.
of eight short answer type questions.covering
be asked from each unit. Student will have ¢
Each question shall carry equal marks.

1 shall be compulsory, consisting
the entire syllabus. Two questions will
0 attempt one question from each unit.

Objective: This course seeks to help the students in developing their skills for Financial Decision +
making,
Unit-I: B

Introduction to Financial Management Nature, scope, and o
value of money; Concept of risk and return;
Finance Management in modern age.

Unit-11:

Long-term Investment Decisions: Concept and Principles of ¢
Budgeting: Payback Method, Accounting Rate of Return, Ne
Internal Rate of Return (IRR), Profitability
Approach and Risk-adjusted Discount Rate
Unit-111: ;

a) Working Capital Management Concept of working capital;
return trade-off; Management of cash and hear-cash asscls: Payables management: Management of
accounts receivable; Inventory management; Sources ol short-term finance,

b) Longsterm Financing, Decisions and Cos ol Capital Capitalisation: ¢
Factors affecting the pattern of capital structure; Estimation of com

bjectives of financial management; Time-
Valuation of securities: Bonds and Equities; Functions of

apital Budgeting; Methods of capital
t Present Value (NPV), Net Terminal Valye, + *
Index: Capital budgeting under risk; Certainty-Equivalent

Planning for working capital; The risk-

‘apital structure; Theory and

3 ponents of cost of capital; Equity .
capital and external and internal retained carnings: Debt and preference capital; Weighted-Average
Cost of Capital (WACC) and marginal cost of capital; Sources of long-term financing: Capital
structure; Operating and financial leverage; Determinants ol capital structure; Corporate securities,

Unit-1v; i

Dividend Decisions Coneept of dividend; Significance of dividend decision in business; Forms of

dividend: Factors affecting, dividend policy: Dividend policy theorics: Walter's Model: Modigliani Miller

approach: Gordan's Model: Dividend policy in practice.

Suggested Readings:

L James C Van home, Financial Munagement and Policy, Prentice-Hall of India, New Delhi

2. LM. Pandey, Figancial Management, Vikas Publication )

3. MY, Khan and PK. Jain, Financial Meanagement, McGraw-Hill * .
4 Vo Sharan, Essentials of Fivieanciad Meanegement, Prentize-11all ol India. New Delhi

5. Van Home and Wachowicrz, Jr. Frschamentals o

! S Fincnciol A lanaaiement. Prenties=fiit] of ludia
0. Lugene o Brigham and Joel |-, Vlouston, Funcamcntads of Finacial A h;m.}b’(-';*g.-wn (Indicin Edition).
Cengage Learning, New Delhi W s

- RaviEMLKishor, Financial Alamagcment, Taxmann, New Delhi ’3@ _j,-'J
8o REVRustapn. Fineonciol Monagsenen, Galgotia Publishers, New Dethi, ; i
Yo Lawrence b Gitman, Principleos of Vieceriod Finence, Pearson | ducatidpSNew Delhi i/
). Prasanna Chandra, Fuchmncitals of Finan dorl Meniargenent, Tata Mo \_I"Li)ll "’).;;'-'
L ol
————
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. Semester 11
MBA206

Human Resource Management

Maximum Marks: 100
Theory Examination: 80
Internal Assessment: 20

Time: 3 hrs

Note: There shall be nine questions in all, Question no. 1 shall be compulsory, consisting
of eight short answer type questions covering the entiré syllabus. Two questions will
be asked from each unit.- Student will have to attempt one question Srom each unit.
Each question shall carry equal marks.

Objective: This course will sensitize students to the various facets of managing people and to create
an understanding of the various policies and practices of human resource management.

Unit-1: Introduction to HRM:

Concepts and Perspectives of Human Resource Management: Human Resources Management in a
Changing Environment; Managerial and Operative Functions of HRM, Strategic HRM.

Unit-11:

Recruitment, Placement and Retention Strategies: Human Resource Flaming; Job Analysis; Methods

ol Manpower Search; Attracting, Selecting and Retaining Human Resources; Induction, and
Socialization. . 3

Unit-11i: : : ..
Training and Development: Manpower Training and Development: Performance Appraisal and
Potential Lvaluation; Carcer and Succession Planning: Talent Management.

Unit-1v:

Employee  Relation  and Compensation  Administration: Job  Evaluation and Compensation
Management; Incentives and Employee Benefits: Employee Welfare: Industrial Relation; Employee
Separation Practices, HR Accounting and audit.

Suggested Readings:

Lo Aswathappa, Ko, Himan Resowrce and Personnel Management, McGraw Hill

2. Dessler, Humean Resource Management, Pearson Education

3. Venktesh, DN & Jyothi P, Human Resource A lanagement, Oxford University Press
1o Bohlander, G & Snell, Human Resource Management. Cengage Learning

§

Patnayak, B.. Human Resource Management, Prentice Hall India L.earning TUTE Ay
O, Rao, V.S Human Resonree Meanagement, Exeel Books _?’.-'_,, _ :
1o Casclo, WY L NManaging Himan Resowrces, lr'win-McGraw Hill. _.,'_.“.*
) iIl ‘c
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MBA
_ Semester 11
MBA207
Production and Operations Management
Maximum Marks: 100
Theory Examination: 80
Internal Assessment: 20
Time: 3 hrs

Note: There shall be nine questions in all. Question no. 1 shall be compulsory, consisting
of eight short answer type questions covering the entire syllabus. Two questions w:H
be asked from each unit. Student will have to attempt one question from each unit.
Each question shall carry equal marks.

Objective: To acquaint the students with decision making in planning, scheduling and control of
production operations in both manufacturing and service organizations

Unit-1:
Nature and Scope of Production and Operations Management; Types of Manufacturing Systems,
Facility Location; Plant Layout: Layout Planning and Analysis.

Unit-11:
Production Planning: Capacity Planning, Aggregate Planning, Master Production Scheduling,
Material Requirement Planning; Maintenance Management.

Unit-111:
Material Management: An overview of Material Management, Inventory Control, Purchase
Management, Just in Time; Material Handling; Scheduling: Gantt Charts, Sequencing.

Unit-1V:

Quality Control: Statistical Quality Control, Acgeptance Sampling, Total Quality Management, 1SO-
9000; Work Study: Method Study, Work Measurement.

Suggested Readings:

Fleizer, ). & Render, B, Operations Management, Pearson.

Gaither, N. & I razier, (s.‘ Operations Monagement, Thomson.

Adams. Everett 1 (Jr)y and Ebert, Ronad J o Production and Operations Management:

Concepts, Models and Behavior, Prentice ifall ol India

4, Krajewski Lee J. & Ritzman Larry P. Operations Management: Processes and Valie Chain,
Pearson.

S, Bulfa, E. S, & Sarcen, Modern Production Management, John Wiley.

0. Chary, S l\: Production and Operations Management, MceCGiraw Hill,

7. Richard, B. Chase, I'. Robert Jacobs, Nicolas J. Aquilano & Nitin K Ag,mwal ();w:unum
Managenie uffu.* Competitive Advantage, MeGirny il == “

8. Nair. NoG. Prodiction and Operations Managenent, MeGraw Ll B "
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MBA208
Business Communication and Managerial Skill Development (NUES)

Maximum Marks: 50

.
-

Objective: This course will focus on overall Personality Development of students by enhancing their
communication skills, shaping their attitudes and behaviour and ultimately preparing them for

corporate roles.

Unit-1:

Strengthening Oral Communication: Presentations and Extempore: Presentations and Extempore
(10 marks)

(There will be Five Presentations and Five Extempore, by each student per semester with each activity

containing | mark) -

Unit-II:

Strengthening Oral Communication: Role Playing, Ad Making Innovation and Business Quiz
(15 marks)

(There will be one role play-5 marks, two ad-making innovation campaigns for five marks and one
business quiz — S marks per semester)

Unit-111:

Strengthening Written Communication: Case Studies. Exercises on Corporate Writing. Wall Mag -

Poster Making/Slogans/Captions/Articles
(20 marks)

(There will be cight case studies -one from each subject for eight marks, Two Corporate Writing
sessions for four marks and one Wall Mag contribution for eight marks)

i
v

Unit-1V: =

Group Discussion and Mock Intervicws Z e TUTE Sy (5 marks)

(‘There will be total five GD/PLactivities in o semester)

21|
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. Semester 11 - .
MBA209 g ' '

"

Current Business and Economic Affairs

L/

»

N

Maximum Marks: 50
- Theory Examination:

Time: 3 hrs
L MW; IO

Note:  There shall be nine questions in all. Question no. I shull be compulsory, consisting
of five short answer type questions covering the entire syllabus. Two questions will

be asked from each unit. Student will have to attempt one question from each unit.
Each question shall carry equal marks.

.

¢

Objective: This course aims to develop business analytics skills among the students

Unit-1: ~ Current Affairs in Business lnflnstry

Unit-I1: L Current Affairs in'l-lu man ﬁesnurccs '
Unit-I11: Current Affairs in Finance

Unit-1V: - Current Affairs in Economics

Unit-V: Current Affairs in Marketing

v

Instructions for Examiner:

This paper will be based on the leading business newspapers: ‘The Economic Times®

and
‘Financial Fxpress'

2. The duration of the course will be June to November for Semester-1 and December Lo, May
for Semester-1.
3. Examiner is required to set two questions from E

ach Unit with equal marks from the
respective unit, i.e. 10 marks. A guestion pay carry n’ aumber of sub-parts, depends on
Exdaminer’s discretion, '

4o The student shall attempt one question from each unil.

> Teacher(s) will submit the list of topics/lectures delivered alongwith the newspaper

cutlings/clippings at the end of semester.

\TUTE
ws’ N %
N __.:—"‘:-_-;-...,“_ ":f‘
Suggested Readings:

.

| I'he Treonomic ines
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Self-Study Paper . ,
. Maximum Marks: 25
Internal Assessment: 25
. Time: 3 hrs

.
-

Objective: This course aims to inculcate

the writing and evaluation skills regarding inter-disciplinary
topics

Instructions:

» I~ The topic of the Self-Study Paper shall not be related to the course curriculum but should be
from inter-disciplinary area. e
2. The Self-Study Paper will be submitted under the supervision of the designated mentor.

3. The Structure of the self-study paper shall consist of sub-heading, starting from Introduction
and ending with Conclusion-and References.

4. The Self Study paper shall be hand written. The evaluation shall be based on the write-up |
Viva-Voce and Presentation. as under:
- i Self-Study Paper: 15
ii. Viva-Voce: 05
i, Presentation: 05
5

Sclf-Study Paper will be written by the students under the supervision of a teacher. It should
duly be certified by the mentor.

e
==
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General Instructions / Guidelings for Seminar

2

Seminar / Journal Club

Maximum Marks: 25
Credit: 1

In each Semester, every candidate will pfesent -a-sehinar on Power Point of 20 minutes

duration before the students:and teachers of the department.

1Te selection of topic will be-as under;

(@)

1% Semester: Any toplc related to the subject, preferably ‘from NET syllabus in
consultation with the teachers of' m&«departmem

{b) 2" Sermester: Any Research Paper Wﬂﬂiﬂi&ftﬁ?}%‘a Journal- pertgining to the subject in

consultation with the teachers of the'dapartment,
3" Semester: Any Research Paper or Article fromia National Journal of repute pertaining
to the subject in consultation with the'teachees ofithe department.

4™ Semester: Any Research Paper or Article from an International Journal or National
Journal of high repute pertzining to the sub}éc-t-i_l_ﬁ consultation with the teachers of the

=

department. i

The evaluation of the seminar will be carffed out by a thred member committee
{(One co-ordinater and two teachers of the congerned department). The distribution of
marks will be as under:

{1} Subject matter 108 Margs
{ii} Presunitation 08 Marks
(iii) Answers to the guestions .04 Marks
B.

Attendance; Active Participation 05 Marks

and asking questions

Semestar ex’lmmatlon

Awards of each student duly signed by the committge will be submitted by the coordinator

- the Chairperson/In-Charge of the department who will get'it uploaded onthe Exam. Portal and a
nard copy of the same will be sent to the Controllerof Examinations at the earliest.
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General Instructions / Guidelinesfor Self- Study Paper

Self- Study Paper

=, Maximum Marks: 25

. ™~ Credit: 1
In each Semester, there will be a Self-Study P per which intends to inculcate the habit of
reading books and to develop writing skills fnﬁmanner of creativity and originality.
This paper aims to:
- motivate the students for innpvative, re
- induce the habit aﬁxelf stuq&mﬂ comprgH
- infuse the sense of hlstcmcafﬁa&gro 1 afthe problem; ahd

- assess intensity of originality and matWﬂthe students.

kch and analytigal work;
sion;

Sulection of the Topic:

In the beginning of each Semester, gvery éandﬁgig will choese:a topic pertaining to the
subject in consultation with the tegchers of the department;

—

Instructions for Students

1. The candidates shgll prepare thelr papers on the ti;pfc selected by them in about 6-10 hand-
written pages.

2. The manuscript should be-prepared on the following lines:

{&) Title of paper

(b) Introduction \

(c) Main body using (i) headings and sub-headings; {il) Tables, graphs, charts, photographs,
wherever necessary )

{d) Conclusion/ suggestions

(e) Keywords and Summary

{fi References/ Suggested Readings

3. Besides hand-written manuscript, each candidatewdll prepare a PPT of the paper to be used
at the time of Viva-Voce. While doing s¢, if a candifate feels any difficulty, he/she may seek
the help of the teachers of the department. Teachars shal 'lwress of the

candidates in this regard.
e e

The hand-written paper duly checked and signed by the teacher will be submitted to the
coordinator Loncernest Teast 15 days beford the commencement of each Seme ion.

+ T T
The coordinator will submit the same to the respective In-charge/Chairpersao ﬁ.*t“h/ t(ﬁe,r_q'
whno in turn, will forward it to the Controller of Examinations office at the earli IGJ / LA\
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Evaluation and -Distﬁbgaﬁn‘n of Marks
A. ‘Evaluation: . ; : 15 Marks

The celf-study paper will be e\raluated tnf'an external exammei The distribution of
marks will be as under:,

(i Subject matter ) - . :5Marks
(i1} Organization of subject mattér Yo 13 Marks
(i Conclusion/suggestions : : 4 Marks
{iv) References/Suggested Readings 13 Marks
B. Viva-Voce: o 10 Marks

—

The external examiner will hold Viva-\mce«based eﬁiﬁe contents Qf the student's Self-Study
pdper focusmg upc:n the power pnint presentatian bv th' maidate An Intérnal examiner/teacher

Awards of each student duly sighed by the extesmsf and mtemal exam:ners, and counter-

signed by the Chalrperson/in-Charge of the department wha will forward the same tad the Controller
of Examinatiofs at the earliest.

- —

(REGISTRAR)

Superintendent (Academic)
®  Maharshi Dayanand University,
ROHTAK
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